














JOHANNA SILVER... AT THE HELM! 


PILOTING THE NEW 1847 ROGERS BROS. ADVERTISING AND MERCHANDISING CAMPAIGN 


FOR THE FALL OF 1930 


Johanna Silver, symbol of 1847 Rocers Bros. 
“Pieces of 8.” She appears, with her new treas- 
ures, the Viande pieces, in double page adver- 


tisements to start the fall campaign. 


Critics have declared the “Pieces of 8” the out- 
standing theme in the history of silver selling. 
If “Pieces of 8” was a great idea it’s greater 


than ever now with the Viande story added! 


1847 ROGE 


INTERNATIONAL 


VIANDE KNIFE, U.S. PATENT APPLIED FOR. CANADIAN REGISTRATION GRANTED FEB. 11, 1936 


- COMBINING 


“PIECES OF 8” WITH THE VIANDE PIECES 


TRADE MARK REG. 


Advertising’s job is to start a sale; closing it 
lies in the art of being a merchant. We're start- 
ing it, with all of our resources behind it, and 
we hope, for your own profits, you finish it 


the same way! 


For further information, write to the Sales 
Promotion Department, International Silver 


Company, Factory E, Meriden, Connecticut. 


RS BROS. 


SikLwes Rh. € & 


« VIANDE KNIFE AND VIANDE FORK ILLUSTRATED APPROXIMATELY 1-6 REDUCTION 
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6¢ 
E mpire’ ’ Gorham dresser silver 
interpreting the French boudoir .. 








and graceful line reflecting the 


Tana gracefut of exquisite charm 
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natural elegance of the Napole- 
onic reign. 
e e Distinctive gift merchandise for 
Autumn brides and holiday presentation 
—available plain and in a choice variety 
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of fascinating decorations —each a master- 
piece of Gorham craftsmanship. 

e e Provision for a complete selection 
of new “Empire” toiletware will reflect 


good buying judgment. 
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The Menace of a Luxury Tax 


try indicate that the retail merchants may 

soon find themselves confronted with a prob- 
lem of combating special state and perhaps national 
tax programs, as a result of agitation coming from 
several sources. There seems to be an organ- 
ized attempt on the part of the farm element of the 
country and even of real estate interests and others 
to cause a shift in the basis of taxation so that land 
will pay a smaller share than it does today, with a 
result all sorts of tax schemes are being suggested, 
and among those being given most serious consider- 
ation, are the sales tax or the tax on luxuries. 

So general is the movement that the question of 
state and nation-wide sales taxes was given most 
serious consideration at the conference of the 14 
midwest states affiliated with the National Council 
of State Legislatures which was held recently in 
Chicago, and as a result, it was apparent that the 
adoption of a retail sales tax will be widely advo- 


Noes items from many sections of the coun- 


cated before state legislatures during the coming 


winter. 

When the general sales or turnover tax is pro- 
posed, there will undoubtedly be strong opposition 
by merchants generally, but this may make the 
fight even harder for industries like the jewelry 
trade because, in casting about for a replacement 
of revenues from the present to a more satisfactory 
basis of taxation, legislators may turn from the re- 
tail sales tax to the taxation of specific items in the 
so-called luxury class, such as jewelry, furs, musical 
instruments, automobiles and expensive wearing 
apparel. The danger to our trade lies in the fact 
that where labor and farm organizations might be 
induced to oppose or hold back support from a gen- 
‘ral retail sales tax, no such cooperation could be 
obtained from this element against a tax on specific 
items in the luxury class; the farmer and laboring 
Man may often figure that luxury taxes would 
unload their tax burden on wealthier consumers. 


The danger in this tax situation is not a mere 
possibility—it is almost a probability. It is one 
that every dealer must take into consideration as 
something he must watch out for and be ready to 
oppose. So prominent has the subject become in 
recent months that the Retail Ledger in a recent is- 
sue, devotes considerable space to it and on the sub- 
ject of luxury taxes, says: 


The imposition of so-called “luxury taxes,” an alternative 
for the general sales tax which is being considered in many 
parts of the country, is by no means a solution for the prob- 
lem, since levies of this nature must also be collected by the 
store * * * 

It is hardly necessary to point out the additional cost in 
time, trouble and actual expenditure to the store which is 
forced to act as a tax collector or revenue agent, entirely 
apart from the fact that taxes upon “luxuries” have been 
definitely proved unpopular and difficult to collect. Estab- 
lishing a definition of a “luxury” has always been extremely 
difficult and, since the volume of many stores is made up 
largely of items that would unquestionably be included in 
the luxury classification, a tax of this nature becomes dis- 
criminatory. 

“Luxury” taxes are, however, expected to receive the sup- 
port of the labor and farm elements which would oppose a 
general sales tax and, for this reason, should be as carefully 
watched by merchants and merchant associations as the sale 
tax itself, for, with the general demand for a broadening of 
the tax spread, one or both of these is almost certain to be 
suggested at legislative sessions this winter. 


In view of this situation, it is necessary that the 
machinery of the jewelry organizations of the coun- 
try should be kept in perfect working order and, in 
fact, perfected in every possible way. Every mem- 
ber of the industry, from manufacturer to retailer, 
should help strengthen the state and national organ- 
izations in his and other divisions of the jewelry 
trade and help in every way to establish coopera- 
tion between them that they may function properly 
should we suddenly find we have a new tax fight on 
our hands. 


Editor. 
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Figs. 5 and 6—Here are two 

spoons. One (Fig. 5, left) is a 

. genuine “Basket of Flowers” 

original. The other (Fig. 6) is 

of small value. It has been 
“faked” 


ITH the market value of Revere spoons at $100 
or more each, faking becomes attractive to the 
unscrupulous. 

Fig. 5 is a spoon of the type called “Basket of 
Flowers.” Originals are in great demand; why they are 
I am unable to say, for they are not so old, just barely of 
“legal antique” age. The pattern appeared, so far as I 
can judge from many circumstances, in the year 1825-26. 
Later information may fix an earlier date, but I do not 
think so. The illustration is from an excellent example 


marked The basket was stamped by means 
of a hand punch four inches long and about the thick- 
ness of a broom handle. 

Shown in Fig. 6 is another spoon of about the same 
period. Originally guiltless of the basket, though its 
quilt is now plain—far plainer than the basket. 

This is the story—this No. 6 is an antique spoon of 
small value, say $2 or $2.50, but had the ingenious, though 
quite unskilled, faker succeeded in his labors and made 
a tablespoon like Fig. 5, it would by this “turn of the 
wrist” have become worth $8 or $10. There was prob- 
ably nothing the matter with the punch; perhaps it was 
an old original one, but to set it in such thin metal would 
have been difficult even to a very skillful smith. 

In the next illustration, Fig. 7, is shown a split end 
spoon of very early type; but it is a “fake.” I pur- 
chased it at a sale, in a lot with three other spoons. Ex- 
amining it before the sale, I found that the mark was 
cast in; that is, the whole spoon was cast, marks and all, 
from an ancient spoon. Nevertheless, the accompanying 
spoons being desirable, I bid on the lot and it was 
“knocked down” to me. Laid aside for a while, until 
needing a spoon of the type on which to display a sample 
applied monogram, it was used. Imagine my surprise 
upon finding it “fine” brass, silver plated. The joke was 
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Antique Silver 


and 


How to Judge I 


By ERNEST M. CURRIER 


(Continued from the issue of June 26) 


on Uncle, but it all goes to show that you “never can 
tell.” 

Indeed, you never can tell. No one is infallible, nor is 
there any such thing as immunity from deception. The 
most learned may sometimes be duped. An instance— 
which is perhaps the most famous swindle in the history 
of modern goldsmithery—is the golden crown claimed to 
be that of King Saitapharnes of Olbiopolis, who lived in 
the IV Century B. C. It was, for a time, exhibited at 
the Louvre at Paris as a great treasure of antiquity; 
but the thing proved bogus. The museum authorities, 
it is said, paid 200,000 francs for it—not the forty-to-the- 


Fig. 7—A_ split 

end spoon of very 

early type, but it 
is a “fake’’ 
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inch francs of today, but the honest, four-square franc 
of our daddies, of which a dollar bought but five, and 
you could have your money back if not satisfied—for this 
was all in the fin de siécle days of 1896. An illustration 
of this piece is shown as frontispiece in THE JEWELERS’ 
CIRCULAR, Aug. 5, 1896. 

What becomes of the discredited works of silver? 
Those discovered “fakes” that have been examined by 
competent persons and adjudged false. 

While always realizing, rather subconsciously, that 
none of these things were ever destroyed, I had never 
before given the question consideration or even formu- 
lated it, and now—after some thought—I have no an- 
swer. 








Sugar bowl from which it was stipulated that the 
initials should be removed if it were to be resold. 
The owner still has it 


In America—with no governmental oversight or ex- 
amination, and with scarcely any regulations other than 
that which requires that work marked “sterling” must 
be 0.925 fine, the faker faces only the danger of prosecu- 


Three London 
wens: The first 
sho ws the 
orginal coat 
of arms. The 
second one 
shows no coat 
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Fig. 8—Gold crown claimed to be that of 

King Saitapharnes of Olbiopolis, Fourth 

Century B. C., which has been proved to 
be bogus 


tion for swindle if discovered. There have been very 
few prosecutions, although false marked silver is com- 
mon. Why this is so I cannot tell you, except the simple 
item that English marks are those that are the most 
often faked, and, of course, no one here is concerned 
about protecting English hall-marks. 

There are divers and various reasons, probably, why 
fakes are not destroyed. In the first place—these dis- 
credited articles may be serviceable if regarded as uten- 
sils only; they may have some charm, even, if their ori- 
gin is overlooked. A lady said to us of a piece she had 
bought and which was undoubtedly spurious, that—‘false 
or true, it is pretty and I like it.” Frequently it is pride 
—chagrin over being duped—shame of ignorance. 

There was once brought to us a box teapot, flat chased, 
cast spout, and with such a ridiculously bad copy of hall- 
marks (XVIII Century) that one would hardly call it a 
fake—certainly it was, but a poor one. The owner was 
mortified, rather than angry, to find his piece false— 
asked that the matter be not mentioned; but he took the 
teapot away, did not ask to have it destroyed and ac- 

(Continued on page 61) 


of arms but 
must have 
originally 
borne one. In 
the third even 
the original 
crest has been 
removed 
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Prices and the Silver Market 


HE drop in the price of silver bullion has re- 
sulted in an adjustment of the prices on ster- 
ling silver flatware with most of the large com- 
panies of the country and has affected slightly the 
price of some hollowware lines. But the adjust- 
ment has in no way produced anything like a hori- 
zontal cut, and while giving the jeweler an op- 
portunity to call attention to some reductions, should 
have nothing but a good effect on the sale of silver 
as a commodity, for silver remains one of the great 
precious metals, and products made in it are and 
always will be, associated with the idea of class. 
While it is true that the price of silver bullion 
is lower than it has been for years, we doubt if the 
public at large (outside of those in the several min- 
ing states directly affected by silver production), 
knows anything about it. For this reason, we feel 
that it is wise for the retailer, in selling sterling 
silver and in announcing such reductions in price 
as he can offer, that he dwell little or not at all, upon 
the bullion situation. The few cents difference in 
the ounce price that means so much to the miner, 
means little or nothing to the public, or even to the 
jeweler, and the real effect would not be under- 
stood even where it could be explained. 
As a matter of fact, the jeweler should emphasize 
only the main points of interest to the public that 


The Recognized Authority of the Trade 
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have little to do with the market price, namely: 
beauty of design, perfection of workmanship, and 
the fact that the use of sterling silver will always 
be taken as a mark of refinement by people in all 
lands. 


wv Vv VW 


The Term “ Solid Gold” 


HE real jeweler and progressive merchant has 
'. found that it is best to educate his cus 

tonier to look for the karat mark on gold, and 
this is more important now than ever before, when 
fine products have to compete with so many imits 
tions made of base or spurious metals. 

“Solid gold” is a term that has never been il 
favor by the better jewelers of the country, owing 0 
the fact that it is indefinite in its meaning, being 
used by some manufacturers and dealers to repre 
sent the constituency of the metal (solid as opposed 
to hollow, or filled, or plated), and by others to in 
dicate gold that would stand the acid test, namely: 
gold of 10 karat or more. Some jewelers have Col 
tended (and not without reason), that solid goll 
means gold without alloy or pure gold,—a metal 
24 karat. Consequently, it should not be used # 
all in the jewelry business. 

As far as the law is concerned, the stampillf 
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statutes of most states do not take cognizance of 
“solid gold,” but this is not true of all. The laws of 
Pennsylvania, for instance, provide that an article 
marked “solid gold” must be at least 10 karat fine, 
while the Stamping Law of Connecticut provides 
if the word “gold” is used, the quality mark must 
accompany it. 

But as a general rule, the legal control of the 
term is so loose as to afford an opportunity in most 
states for misrepresentation. 

It is for this reason that jewelers who are scrupu- 
lous in their adherence to business ethics, ban the 
use of the term in their establishments, and when- 
ever possible, educate their customers to look for 
the karat quality mark on all gold articles and see 
that they do this themselves when they are buying 
their merchandise. 


wv Vv VW 


Credit to the Watch Importers 


HE subject of watch smuggling has been prom- 
ote before the public in the last week due 

to the activity of the Department of Justice in 
seeking to uncover all those who participated in the 
plot to smuggle more than $1,000,000 worth of 
watches and other merchandise into the country 
last year. This comes as a result of the conviction 
of two customs examiners, who aided in the plot to 
clandestinely introduce these 
watches, and the fact that the 
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farious practices. The war on the watch smug- 
gler is in no way a reflection on the American 
importer. In fact, it is to his credit that the fight 
now being so successfully waged was begun. For, 
as the United States Attorney’s office in New York 
has disclosed, it was the American Watch Importers 
Association that started the proceedings and has 
been instrumental in uncovering the details of the 
plot both here and abroad. 

The American watch importers are to be congrat- 
ulated on the success of their efforts to eliminate 
the smuggler thus far, and in this fight to clean 
up the entire smuggling situation the importers and 
government officials with whom they are cooperat- 
ing, have the moral support of the entire jewelry 
industry. 


vv vv 


Seeing Good in the “Ill Wind” 


OMMENTING on the large total of mercantile 
4 failures in the early months of 1930, a Bulletin 

just sent out by the National Association of 
Credit Men says that “there may even be a little good 
in this ill-wind of insolvency.” 

“Many a good merchant has gone down in the 
storm, but the great majority of those who have 
been eliminated from business this year would have 
failed anyhow within a short time. A great many 
shaky accounts, the ‘weak sisters’ of the merchan- 
dising game who have been 
hanging on to losing enter- 





District Attorney’s office of 
New York is gradually un- ‘4 
covering the details of the 
operations of the smugglers 





An Enthusiastic Reader 





prises by virtue of the credit 
backing of their wholesale 
suppliers, have faded out of 
the picture. 








both here and in Switzerland. 

The good work of the gov- 
ernment officials in prosecut- 
ing the cases in which convic- 
tions were already obtained 
and in uncovering facts that 
will result in further pro- 
ceedings cannot be minimized 
in any way. But we must not 
lose sight of the fact that the 
prosecutions for watch smug- 
gling resulted from the efforts 
of the American watch im- 
porters themselves to clean up 
their industry and to punish 
the few disreputable concerns 
and individuals guilty of ne- 








Los Angeles, July 7, 1930 


Waterford & Son is the greatest and 
most interesting and valuable article I 
have ever read in a trade journal in 32 
years. No matter if one has only a work 
bench or a $100,000 store, it teaches a 
valuable, readable, interesting and _ in- 
structive lesson. Give us more of this 
kind of rezding. 

Success to THE CrircUuLAR 


S. P. Dayton 

That the serial, *‘Waterford &€ Son” has 
made a “ten strike” with many jewelers was 
apparent from the first instalment but as 
the story goes on, comments become more 
and more enthusiastic and the letter from Mr. 
Dayton is but a sample of a large number 
of the same character we have received in 


the past few weeks.—Editor, THE JEWELERS’ 
CIRCULAR, 


“When the tide turns, in 
two months, or three months, 
or six months, credit man- 
agers will do weli to see that 
these weak accounts are not 
replaced by others of their 
kind. They might well re- 
solve now that the slack 
which has been taken up dur- 
ing the recent dark days shall 
not be lost, that the discipline 
developed in the observance 
of terms shall be maintained, 
and that credit standards 
shall be kept high, when busi- 
ness resumes its interrupted 
upward course.” 
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Jewelers and Watchmakers 


RIC and Judith felt better 

when they had had_ some 

breakfast on that Thursday 
morning. In spite of the fact that 
the new store was due to be opened 
on Saturday morning, and at pres- 
ent they had still a lot of new goods 
to unpack, price and put in stock, 
the two young people were happy. 

Eric called for the check and 
while waiting for it said to Judith: 
“Listen, big eyes, do you think you 
could get hold of those two girls to 
help us get ready for Saturday. In 
the rush of things I forgot to ask 
them, sé I guess they don’t expect 
to come till Saturday.” 

“Too late, handsome, I took it on 
myself to tell ’em to be at the store 
this a. m. Gee, but it’s a good thing 
you have me to look after you.” 

“Let’s go, then.” And Eric took 
his Judith back to the store. As he 
looked at the beautiful girl he felt 
that he had much to be thankful 
for, for she was as vivacious and 
capable as she was charming. 

Before long, Eric, Judith, the 
two extra girls, Karl and the boy 
were all busy preparing the store 
for the opening. At 10 o’clock 
Maguire turned up; he had prom- 
ised to be there at nine, but for him 
to be only an hour late was not bad 
—for Maguire! 


“Well, here I am, an’ late as per usual,” the bookkeeper ae 
chuckled good naturedly as though it was something to 
be proud of. He took a paper from his pocket and looked him. 
at Eric. Then, seeing that he was busy with Karl and 
Judith he put it back again and walked to where the two 
were leaning on a case looking over a large floor plan of 


the store. 


Seeing him Eric said, “Have a look at this, Mac. This 
is how we have planned to arrange the department. Kar! 
was kicking because we’ve put his repair department in 


the rear.” 


By HAROLD WHITEHEAD 


EPISODE XVI 


CIRCULAR 








The Story Thus Far 
The firm of Waterford & Son, 


retail jewelers at Brent, Ohio, is 
an old and well established busi- 
ness that has served its community 
for many years. It was founded 
by the father of the present owner. 
It has been conducted in a con- 
servative manner. Paul Waterford, 
the present head of the business, 
has been joined by his son Eric, 
who is trying to make the business 
more up-to-date. His big’ objective 
has been to move to Avery St., 
which he considers a better loca- 
tion. His father is ordered away 
on a vacation trip and Eric is: left 
in control of the business. He rents 
the old building, leases a new store 
on Avery St. and prepares for a 
closing-out sale of his old stock. 
The sale continued for a week. 
Eric, in the meantime, went to 
New York and purchased new 
stocks for the store and for a gift 
department he plans to open. It is 
to be in charge of Judith Somes, 
who has taken a position as a clerk 
in the store. Eric falls in love 
with her and they become engaged. 
The old watchmaker, Karl Emden, 
is retained in the business but 
Elmer Catton, the former clerk, is 
discharged by Eric because he has 
been caught “beating”? the cash 
register. The last episode left Eric 
and Judith tired out by the rush 
of the closing-out sale and the new 
store to: be arranged. Now go on 
with the story. 








“T’ve always worked where I can see into the street. 


him admit it. 


she called it. 


but here’s the dope. 
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I must have good light, and my de- 
partment is most important. If 
people can’t see me they’ll think 
we’ve stopped doing the best work 
in Brent. I’m sure your father 
won’t like it.” Karl glowered, but 
he was not so aggressively angry 
as formerly; perhaps the fact that 
Judith had slipped her arm in that 
of the old watchmaker had some 
thing to do with it. 

“Listen, old fire eater.” The girl 
squeezed his arm as she _ spoke, 
“You must admit the light at that 
big rear window is every bit as 
good as from the front. Now, bea 
good boy and admit it.” 

Karl] pulled his arm away with 
an angry gesture. Then he grum- 
blingly said, “Light’s all right, but 
I don’t like the idea of being stuck 
way back in an odd corner. . .. 
And don’t call me a good boy.” 

“Oh, but you are good, really. 
You only pretend to be bad. | 
couldn’t like you so much if you 
weren’t. But honest, Karl, if I was 
you I’d hate to be made a show of. 
Something for all the little kids in 
town to come and gaze on. Like a 
kind of side show, only they don't 
pay to see you. . . perform.” 

“But... but. . . I’ve always 
worked in the window. All real 
good watchmakers like to do that. 


Oh, well, I suppose I’ll have to go there.” 

He walked away and stood in the section reserved fot 
It was evident that Judith’s argument had wol 
him over. He really liked the quiet reserved place fot 
him to work in, but his stubborn nature would not le 


Judith winked slowly and solemnly at Eric and thet 
suggested that Maguire give the plan the “double O” 4 
Maguire chuckled and leaned over the plat 
which Eric then explained to him. 

“Just look this over, Mac. I think most of it is cleat, 
One window for jewelry and ’tother 
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for gifts. Those two little squares each side of the door 
are those two little cases which we can use for dis- 
playing small novelties in jewelry or what not.” 

“No what-nots,” Judith murmured. “We are not in 
the furniture business.” 

“Pipe down, big eyes, or you'll get spanked.” Then 
turning to Maguire he went on. “Right in front of the 
door are the stairs to Judith’s department, or I should 
say the Gift Department. We shall have a standard lamp 
at each side of the stairs. Of course we shall change e’m 
every week, but it will help to carry the gift idea without 
impinging on the real jewelry goods upstairs.” 

“Phew, get that. Look at the little impinger.” 

“That’s nothin’ to what I can say when I get going.” 
Eric shrugged his shoulders with mock diffidence. Then 








There will be no mess. But we can unpack and make up 
parcels there without upsetting the look of the place. I 
figure that we must “snap up” everything now we are 
on Avery St. We must make our place the snappiest and 
highest class jewelry store in Brent. And this arrange- 
ment lets us do it, and still have the biggest gift stock in 
town. Of course, Pop may want to change things around 
when he gets home, but we can do it easy.” 

Maguire chuckled, and Eric wondered if he would 
chuckle at a funeral. Then the accountant gave Eric a 
sidelong glance and said: “Er, Eric, I figured that busi- 
ness out for you. It ain’t so good, but then I suppose it 
could be worse.” 

“Figured out what business? Oh, you mean the sale 
total, and how much I spent for new stuff while in New 





































































































to Maguire. “On the table back of the stairs we are York?” 
going to start with a dis- “That’s just what.” 
play of pewter ware. Our Maguire merely grinned 
idea is not to sell it here, { ae ot C1 this time. 
but to tell customers to ng of | Sz “Well,” Eric snapped, 
= "4 i) ° rT ’ +4 99 
see the complete stock Office uv = 25 let’s have it. 
downstairs. Each week Silver Plate 4 dil “Your sales total for 
we can show some other Department 38 the Clearance Sale was 
Gift Department item 2D only $7,200. You figured 
there.” . an ae on making it $10,000 and 
“T like the way you got , Clocks O to clean out your old 
Karl partitioned off. I a —— stock, but if so, you still 
should think he’d like it ~~ got $2,800 worth of it you 
better than in front. And o}/ 2% didn’t want in this place.” 
I like the idea of making pone fe} Eric gulped nervously, 
that little room by the of- ¢1° pontine Ware = and Judith quietly slipped 
+; - or a week. 0 Pie 
fice to keep all the mess . $ her arm through his. “Of 
in.” i z course the old stock is 
‘Don’t kid yourself. = 5 2 go} = (Continued on page 60) 
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Dealer Helps and How to Use Them 


Selling suggestions that retailers cannot afford to ignore 
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By A. C. WERNER 


ANY of our clever merchants are alive to the 

Wi fact that there are nice profits to be derived 

from the sale of silver plated ware. Few 

would care to sacrifice any sterling silver sales, but many 

a good customer who is not financially able to buy a 

set of sterling silver can be sold attractive plated ware. 

The manufacturers of a fine line of sterling silver 

recognized this vital merchandising fact some years ago 
and instituted a policy of 
dealer helps on advertising 


type and descriptive material. The ads vary in size from 
a one-column strip six or eight inches long to a dominat- 
ing spread of a half or quarter page. It is interesting to 
observe that this company asks for suggestions, and urges 
their dealers to let them know what ads were used and 
just what results were obtained. Thus we see a really con- 
structive effort to produce the right kind of advertising 
material for the retail jeweler. The material designed to 

suit the needs of the credit 

jeweler is of a more obvi- 





to promote the sale of 
plated ware to the fullest 
possible extent. 

Few dealers are in a 
position to employ an ex- 
pert advertising manager 
to compose their ads; write 
the copy and buy the right 
kind of art-work. Still 
fewer dealers are so gifted 
that they can attend to the 
multifarious details of 
their businesses, buy stock 
carefully, superintend the 
sales force, attend to the 
many service features so 
vital to the success of a 
jewelry store or depart- 
ment, and do a competent 





Let Your Dealer Helps 
Help You 


OMPETITION for a share of the con- 
sumer’s dollar is so keen that the 
retail jeweler cannot afford to neglect 
every honest opportunity to build sales. 
Many manufacturers use much effort and 
money in the preparation of dealer helps 
that offer excellent suggestions. The 
alert retailer will take advantage of this 
service in his battle for business. 


ous and less subtle type 
than that suited to the reg- 
ular jeweler. This policy 
is the result of much study 
of this subject and hence 
dependable. 

Direct mail helps consist 
in part of booklets and 
folders introducing a new 
type of knife and _ fork 
which this company is fea- 
turing at present. An in- 
vitation card and_ folder 
are sent out together, espe- 
cially to those persons who 
have previously bought 
this plated ware in other 
designs. The __ invitation 
card is imprinted with the 








job of advertising as well. 
To them we say, let your 
manufacturers do it for you. They have the services 
of the highest-paid and most experienced advertising 
minds in the business at their disposal and it is to their 
interest as well as to the interest of the retailer that 
the efforts of these experts be utilized to their fullest 
extent. 

The manufacturer under discussion here has designed 
a complete dealer help service, consisting of the three 
major divisions of newspaper ads, direct mail helps and 
display fixtures and suggestions. 


enw newspaper ads are offered in timely relation to 
the June wedding:and graduation seasons as well 
as to the other seasons of the year. One entire series is 
designed to meet the needs of the credit jeweler and the 
regular jeweler who wishes to place this particular line 
before his customers on an instalment basis. These mats 
include such items as rings, watches and other numbers 
especially suited to the gift season. Snappy drawings of 
brides and graduates enliven the copy and the articles 
offered for sale are faithfully reproduced with suitable 


dealer’s name in the same 

soft green script and type 
to give the impression that the cards have been made 
up by the dealer himself. The folder is also imprinted 
with the dealer’s name and supplied to him free of 
charge. The invitation card is effective in personalizing 
the message in a manner probably not secured by 4 
folder alone. 


NOTHER folder which has been highly success- 

ful contains the imprint of the dealer on the back 

in such a way that the folder has apparently been im- 
printed for his exclusive use. The text is “Smith’s Sug- 
gests Lifetime Silverware,” and gives the impression 
that Smith has gotten up the handsome booklet for the 
exclusive information of his own customers. The firm 
name appears at the bottom of the front page, as well. 
Other pieces for general use include “What the Well- 
Dressed Table Will Wear,” beautifully pripted in color, 
and enumerating in detail every piece of silver plate 
in use, and the proper setting of the table to include it 
properly. Many of us have met retailers who could 
study this question of the laying of the table to com 
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siderable advantage, and it is undoubtedly true that the 
woman customer who is not just sure of her social knowl- 
edge and experience would welcome gratefully a few 
helpful words from the jeweler. 

Description of the direct mail helps is not complete 
without a few words about the pieces suited to the credit 
jeweler. Most popular has been the folder booklet, sealed 
with a little blue circle, which shows and describes the 
silver plate and the other items in the jeweler’s stock as 
well. This folder is printed directly at the graduation 
and wedding season and has been found very successful 
in getting new accounts on the credit jeweler’s books. 

Window display fixtures include lithographed back- 
grounds and trays, with special emphasis on the new 
designs for knives and forks. These are colorful and add 
smartness to the window in which they appear. 


LL such dealer helps tend to dignify and improve 


the sale of silver plated ware. The jeweler who 
feels that he can not waste time on the sale of silver 
plate has seen many a good dollar go out of his store 
and walk into that of his competitor. An astute young 
bride was heard to remark to a friend “I went in Jones 
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for some plated silver ware, but he acted as if no really 
nice person would buy anything of the sort, so I went 
into Brown’s. They showed me the sterling first but I 
explained that our income was not quite at the sterling 
point now, and I got just as courteous and interested 
help as if I had been looking at the most expensive 
thing in the store. They took my name and later on 
sent me some darling little books showing the new pat- 
terns and designs as they came out and acted like they 
really wanted my little silverplate business. Believe 
me, they sure have me for a booster, and some day I’m 
going to bring them some good business on my own 
account.” 

If the retailer will show the same thoughtful atten- 
tion to the merchandising of his less expensive items 
as he does to his finer things, he will see a gratifying in- 
crease in sales. True, to expend the same effort on the 
sale of a $50 article as on the sale of a $1,000 article 
may not be sound economics, but it is good psychology— 
the psychology of pleasing the customer and making 
friends. And to this purpose the dealer helps mentioned 
in the foregoing will be found to be of considerable 
help. 





Beautiful Silver Brings High Prices at London Sale 


LONDON, July 16.—One of the most notable sales of 
old silver that has occurred here in a long time took 
place today at the rooms of Christie, Manson & Woods, 
8 King Street and St. James’s Square. About $91,500 
was realized for the 149 items that went under the 
hammer. 

The principal pieces formed a collection of the late 
Lord Balfour, while with these were some pieces known 
as the Scarsdale Heirlooms, belonging to the Marquis 
Curzon and Viscount Scarsdale. Among the most im- 
portant pieces sold was an Elizabethan rosewater dish 


An Elizabethan Rosewater dish, 
1599. The property of the Rt. Hon. 
Lord Delamere, and made for his 
ancestor, Sir Hugh Cholmondley 


of silver-gilt, 19 inches in diameter, made in 1599. This 
brought $29,000, the highest price of the sale. It was 
the property of the Rt. Hon. Lord Delamere and was 
made for his ancestor, Sir Hugh Cholmondley. 

Among other important pieces were a pair of English 
wine cisterns made by Ralph Leeke, in 1698, which 
fetched $20,000. 

The Balfour collection included a dinner service 
weighing 7147 ounces that had been made for the 
grandfather of the late earl upon his marriage. This 
service brought $17,400. 











One of a pair of wine cisterns, by Ralph Leeke, 1698 
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T remained for a woman, Miss Emma G. Hoffman, 

Duarte, Cal., to recognize the force of window dis- 

plays, developed around the stars of the flickering 
voice of Hollywood. 

What individual attracts more attention than your 
favorite movie star? When they make personal appear- 
ances streets are crowded, police are employed to con- 
trol the throngs, there is a certain something about the 
appeal of the screen folks. 

Miss Hoffman sensed this magnetism and proceeded 
to create a small window display service that is being 
widely used on the Pacific Coast. It consists of six 
pictures each month, portraits of movie stars, hand 
colored in oils, especially posed, displaying some authen- 
tic jewelry mode of the moment. The pictures are large, 
8 x 10 or 11 x 14 inches and fit standard silver frames 
in stock. The service costs $3 per month. 

Through influential contacts in filmland the leading 
celebrities have been induced to work with Miss Hoff- 
man, which assures jewelers of pictures that will at- 
tract large crowds to the windows where they are dis- 
played. 

In many instances the ultra-smart shops find it diffi- 
cult to place in their displays material that will be 
suitable and retain the dignity of the store. 

Human interest appeal again enters the display as an 
element in drawing attention to your window. The tie- 
up is perfect in that it displays merchandise which is 
actually being sold in jewelry stores. In each instance 
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Hollywood 


Emphasize 


Charming Billie Dove emphasizes 
her loveliness with carefully se- 
lected jewels. 


v 


the items worn by the prominent personalities are sup- 
plied by Brock & Co. of Los Angeles. This firm has taken 
an unusual interest in the work of Miss Hoffman. The 
photographs have been used successfully by this company 
for 11 years, and according to H. T. Anderson, display 
manager, have proved a center of interest in the scheme 
of their window displays. 

The two-fold purpose of the pictures makes them 
especially useful in the program of displays. First, it 
concentrates the attention on the silver frames, show- 
ing the use of the goods, or visualizing the merchan- 
dise as it will appear when the favorite photograph of 
the purchaser is placed in the frame. 

Secondly, the individual attractiveness of the pic- 
tures, plus the popularity of the personality, directs the 
attention of everyone passing the window or case where 
it is displayed. It is possible to tie up the pictures with 
your local movie programs, giving added prestige to the 
value of your window during the run. 

‘The pictures harmonize with the entire display 
scheme and in no way detract from the importance of 
other articles. If you are having difficulty in securing 
such material as will adequately fit into your small 
display space, here is an idea that can be adopted to 
increase the effectiveness of your windows. 

A group of new pictures are sent each month, giving 
opportunity for frequent change of display. Included 
in the monthly rental charge of $3 are two frames 
which to display the pictures. 
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Movie Stars 
mportance of 
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Jewelry 





Photographic window display service, cre- 

ated by clever woman artist with co- 

operation of prominent personalities in 

filmdom, offers trade splendid material, 

possessing tremendous attention value. 
Idea stimulates buying. 
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Brock & Co., Los Angeles, Cal., in this attractive window use hand colored photographs of prominent movie 
stars for human interest appeal. 
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Magnificent Norma Talmadge gives ex- 
pression of her grace and beauty with beau- 
tiful jewelry chosen to harmonize with her 
individual flair for correct style. 
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Jeweled Shoulder Straps 


pe shoulder straps that 
may be changed from one evening 
gown to another, are two of the parts 
ofa new three-piece jewelry ensemble 
shown in the better Paris fashion 

















Jeweled 


shoulder straps with 
matching buckle 


houses. A matching buckle that is 
easily adjusted to belt or neckline 
forms the third member of this smart 
lew evening set. The first of these to 
be introduced in Paris was worn at a 
special fashion show in the new salons 
of the Maison Redfern. They were 
simple straps made of strands of 
baguette diamonds, ending in trian- 
gular emeralds. The accompanying 
buckle was formed of two U-shaped 
pieces set with baguette emeralds, 
joined by a band of diamonds. Other 
versions of this set of jewels includes 
links of diamonds, forming chains 
that become either shoulder straps, or 
when joined together, into a pair 
ofmatching bracelets. 


Paris Puts Accent on Thrifty Styles 


ARIS has discovered a way of 
lengthening necklaces, to keep 
step with the current fad for 
kngthening skirts. The fashion here 
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Paris Sets the Fashion 
in Novelty Jewelry 


is to add a second smaller necklace at 
the end of another. This fashion is 
one of the many thrifty styles that 
Paris is inventing these days. The 
well-dressed people who find their 
wardrobes decreased by curtailed in- 
comes are making these thrifty styles 
the “smart” thing to do in planning 
new clothes. The most prominent 
dressmakers in Paris are becoming 
more and more obliged to help their 
clients keep up fashionable appear- 
ances on less money, says a writer for 
the National Jewelers’ Publicity 
Association. The particular type 


Necklace and choker combination 
meets favor in Paris 





necklace that was lengthened was sug- 
gested by two well-known designers 
of Rue de la Paix—collaborating 
dressmaker and jeweler. It is made 
up of a necklace and a matching 
smaller chain that may be detached 
and worn as a choker or wound around 
the wrist as a bracelet. It is made 


entirely of rings of crystal, joined by 
grape-like clusters of rose quartz. 

















Modern Paris turns to jeweled 
leaves 


HE latest Paris fashion has 

turned out to be nothing more 
than a copy of the fig-leaf of the 
Garden of Eden. LEve’s ideas on 
clothes are sufficiently valued by 
modern Parisienne women that they 
are taking to wearing at least part 
of their clothes in her manner. Leaves 
—but jeweled ones—are appearing on 
the new spring clothes worn by women 
in the French capital. The first 
jeweled leaves to be worn in Paris 
appeared on a hat—a little turban 
made entirely of felt leaves, with a 
single motif at one side set with 
jewels. Its success resulted in a 
downpour of leaves in the jewel shops 
of Rue de la Paix. Leaf necklaces, 
leaf rings, leaves for shoe buckles and 
for brooches, were launched by every 
designer. At present they are the 
favorite jeweled decorations for the 
plain black evening clothes that are 
part of every woman’s standard equip- 
ment in Paris. These jeweled leaves 
are usually of large size, and repro- 
duce authentically the lines and shapes 
of natural leaves. They are worn to 
accent the shoulder straps on a black 
Worth evening gown. 


Toffee and Dice Necklaces 


NEW and original style of 

necklace resembles a set of 
large ivory dice with the markings 
shown clearly in black onyx. A similar 
necklace resembles cubes of toffee 
strung together on a slender platinum 
chain. In this case the cubes are of 
cloudy, yellow amber. These neck- 
laces have bracelets to match and are 
rather longer than the ordinary 
choker. 
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Some Days One Ad Is as Good as Another But Study 
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Is Necessary for Best Advertising Results 


No. 10 of a Series in Retail Jewelry Advertising Principles and Practice— 
Outline of a Simple Analysis Standard 


OW does the jeweler who car- 
H ries the largest number of best- 

selling lines, in proportion to 
all lines carried, get that way? By 
accident? Surely not. He gets that 
way by study, careful observation of 
what kind of jewelry his clientele want, 
what types of values, what price ranges 
and so on. Such study may have gone 
on over a period of years, maybe 10 to 20 
in some cases or only two to five in 
others. It all depends on the method of 
study and the definiteness of the object 
in view: 

But one thing is certain: “Jf the 
study was carefully and consistently done 
it has been worth all the cost and effort 
for profitable selling goes hand in hand 
with having what people want. When a 
store carries 40 lines, 28 of which sell at 
consistent speed, all the other ups and 
downs of a highly competitive business 
are minimized—overhead, credit losses, 
cost of selling, depreciation and direct 
competition. 


Study the Ads 


The same with stores whose advertis- 
ing is least costly and most productive. 
Did it just gradually improve itself? Not 
at all. Some one studied not only adver- 
tising but advertisements and with a 
standard of some kind to measure by. 

In the case of some very large store 
the study may have been carried on by 
outside agencies, experts employed to de- 
velop the best advertising for the partic- 
ular store. In other instances someone 


By GUY HUBBART 


in the store took advertising seriously, 
tried to develop a style or treatment that 
fits the store and its volume needs. In 


elel, 











~SALLAN 


The Popular French Motif in a 
New Wedding Ring 


aoe 


Presonted in Detroit now for the first time, 
this newly designed Parisian Loop circlet is 
modestly priced at $57.50. The material is 
18k. id and set with SEVEN BEAU- 
TIFUL LARGE SIZE diamonds of brilliant, 
flawless quality! 

(5% Down) $2.90 (2% Weekly) $1.15 


Direct Diamond Importer 
OPEN SATURDAY EVENING 
WOODWARD AVENUE AT GRATIOT 











On a 100 per cent basis for all points, 

merchandising rates, 50 per cent; copy, 

30 per cent; display, 20 per cent. Gen- 

eral comment: specific appeal is well 
carried out 


either case, the effort was worth all it cost 
for advertising is more of a factor today 
in profitable jewelry selling than ever in 
the past. 


All of which leads to this practical 
point: What is a good standard to meas- 
ure by in trying to improve a jewelry 
store’s publicity? The ads of a local 
competing store? Those of similar stores 
in other cities? The ads of very big, 
very exclusive s‘ores or the ads of stores 
in fields other than jewelry? 

All of these, especially the latter may 
be of use to compare by provided the 
store knows the volume relation to its 
own of the store used as a model. Other- 
wise little can be gained by general com- 
parison. 


A Pattern to Study 


The best standard is one which in- 
cludes the three elements of any retail 
advertisement: (1) Merchandising, (2) 
copy and (3) display. In other words, 
the selling, telling, and attraction ele- 
ments of a complete ad should be in any 
standard used to compare by. Some ads 
contain only two or maybe one of three 
elements, and if it has all three of them 
it is still of little use unless some value 
can be placed on each. 

For the purpose here, using 100 per 
cent for all three elements, each is given 
a proportional value. This way: 


Elements of Complete Ad 
All elements—100 per cent: selling 


value; 

(a) Merchandising, 40 per cent: item 
value; 

(b) Copy, 20 per cent: reading 
wid value; 
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(c) Display, 30 per cent: attention 
value. 

Notice the order in which the three 
dements of selling value are placed: 
Merchandising first, because after all it 
is items the customer pays for; copy in 
the middle because it is the story or mess- 
age, a means of describing and display; 
third, because its function is to attract 
attention to the other two points. In 
placing percentage value on the points, 
40-20-30, in order mentioned, the idea is 
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any ad recently used. Paste it up on a 
stiff piece of cardboard with margin of 
white space at the bottom. In this white 
space put the “Pattern” or “Scale” shown 
above. View this ad as a good average. 
Then when another ad is printed take it 
and compare the points. Ask these ques- 
tions, either mentally or of someone else 
who is interested. 

Are the items in this ad as timely and 
of as much iterest as the pattern ad? 
(Merchandising. ) 
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After a while, someone’s advertising 
judgment will be developed, someone in 
the store who likes to write and plan ads. 
He can finally gather together 10 to 15 
sample ads of other stores, rate them on 
the pattern and set them up in a con- 
spicuous place as a gallery of “guide 
ads” to study every time the store needs 
anew ad. Big department stores do this, 
except they paste the sample ads up in 
books. Other kinds of stores do it and 
all eventually profit by the practice. 
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Left to right—On basis of 100 per cent for all points in this ad, merchandising rates 35 per cent; copy, 45 per cent; display, 


per cent. 


ier cent; copy, 30 per cent; display, 20 per cent. 
or 


#8 economically utilized 


Simply to place relative value on the 
Points, so far as a single point goes, in 
telation to the complete ad. 

It will be seen that the real purpose 
of the standard is that of a guide or 
fauge in planning an ad as well as com- 
Paring it to others the store has already 
Published. For half the battle in jewelry 
Advertising is keeping all the ads the 
pal uses up to a definite and uniform 
quality. 


4 How to Use Guide 


’ Take an ad that was fairly successful 
om the point of view of direct results, 
5 


t 


General comment: excellent variety in items. 


Is the copy as well written, as interest- 
ing and informative. (Copy.) 

Does this ad look as good as the pat- 
tern, has it as much attraction power? 
(Display.) 

Also after the new ad is run compare 
the results with those of the pattern ad. 
Did it sell anything at all? If so, how 
much?—making allowance for difference 
in the day of the week, month and season. 

Then, look at other people’s ads and 


compare them to your pattern. Is ours 
as good as theirs on all points? If not, 
on which points are we weak? And so 


on. 


On 100 per cent for all points in this ad, merchandising rates 50 
General comment: headline and cuts well managed. On 100 per cent basis 
all points in this ad, merchandising rates 48 per cent; copy, 22 per cent; display, 30 per cent. 


General comment: space 


As an example of how different ads 
may compare to this standard, several 
are rated here on the points and per- 
centages given in the pattern. Keep in 
mind these ads are not compared to each 
other but to the general standard shown 
in the pattern, since there is great dif- 
ference between the stores both as to na- 
ture, size and community served. 








The Jacobs Jewelry & Curio Co. is 
now open for business in the El Raton 
Theatre Building, Raton, N. M. This 
company also has stores in Denver, Col.. 
and Manitou, Col. 
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CharlesT Dougherty Co.Inc. 


IMPORTERS of PEARLS & PRECIOUS STONES 
7-11 West 45%Street, NewYork, 


Pearls, Pearl Necklaces 
Pearl Ropes, Pearl Scarf Pins 
Black Pearls 
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—ANTIQUE RINGS— 


ALL DIAMOND DIAMOND AND EMERALD 
DIAMOND AND SAPPHIRE 


Mounted in 18k. yellow gold and enamel 


CHAS. S. CROSSMAN & CO. 


3 MAIDEN LANE NEW YORK 
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Gifts of Gold and Silver Presented by City of 
Philadelphia to Rear Admiral Byrd 


PHILADELPHIA, July 16.—With the ex- 
ception of gifts to Pershing anda few 
others, seldom has there been so much 
public interest shown in tributes to pub- 
lie personages as in those presented by 
the city of Philadelphia to Admiral Byrd 


HONORARY MEMBERSHIP CARD OF 
§s0LID GOLD PRESENTED BY THE PENN 
ATHLETIC CLUB 


m his visit here. Crowds throng in 

front of the Bailey, Banks & Biddle Co. 

to watch the display of the sterling sil- 

ver tea set, the sterling plates and other 

gifts to the Antarctic explorer and his 

party. It was commented on that the 

tity officials had been consistent in hav- MEDAL OF THE HONORARY ORDER 
ing Philadelphia’s tribute to the Byrd OF THE LIBERTY BELL 


party made in Philadelphia. The pieces 
shown include (1) Silver tea set, for 
Admiral Byrd. (2) Honorary medal, 
Order of the Liberty Bell. (3) Honor- 
ary membership card, in gold, of the 
Penn Athletic Club. It is the fourth 
one issued and (4) silver plates pre- 
sented to members of the admiral’s party 
by the city. 








Former Auction Jeweler Loses Appeal 
and Must Serve Sentence on 
Extortion Charge 


UTica, N. Y., July 17.—David H. Kahn, 
former Utica and Syracuse auction 
jeweler must serve from two to six years 
in Auburn prison for extortion, according 
the judgment of the Albany Court of 
Appeals affirming his conviction. He was 
convicted of extorting $1,000 from a bank 
through E. Klein, who must serve a 
similar sentence. 

Kahn, several years ago, attracted 
much attention in court fights in Utica 
and Syracuse against 6 o’clock closing 
ordinances. 


BEAUTIFUL SILVER TEA SET AND TRAY PRESENTED INSCRIBED SILVER PLATES PRESENTED TO THE MEM- 
BY THE CITY OF PHILADELPHIA TO REAR ADMIRAL BERS OF REAR ADMIRAL BYRD’S PARTY BY THE CITY 
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London Diamond Dealers Predict Firmer Prices 





Optimism for Fall Business Expressed by Trade Leaders—Jewelers Profit on Prevailing V ogue 
for Matching Utility and Decorative Furnishings in the Home—London Concern 
Emphasizes Importance of Harmonizing Pearls with the Complexion 


LONDON, July 11.—Although it is pos- 
sible here and there to get hold of small 
parcels of inferior quality diamonds at 
prices somewhat lower than prevailed 
several months ago the diamond buyer 
seeking to take advantage of the present 
depressed state of the industry is not 
finding a lot of encouragement. There 
is*ho change in the price of Syndicate 
rough stones, and since diamor’ mer- 
chants look for increased business in 
another month or two, there dggs not 
appear to be any ground for the belief 
fostered by some polished diamond buy- 
ers of diamonds becoming easier in price 
this fall. Diamond dealers seem pretty 
unanimous on this point. Considering 
the very substantial fall in the value of 
practically all staple commodities since 
the Wall St. slump last year, such firms 
as Backes & Strauss of Holborn Viaduct 
contend that it is satisfactory to note 
that the price of Syndicate contracted 
rough has remained unaltered. 


“In the polished market,” said a repre- 
sentative of this diamond firm last week, 
“the diminished demand combined with a 
certain amount of financial pressure to 
sell has caused by imperceptible degrees 
a downward tendency which has enabled 
the patient buyer to pick up from time 
to time small lots at lower prices than 
was the case a year or so ago. This does 
not apply to every class of goods but is 
more especially the case with regard to 
heavily spotted or very poorly made 
merchandise or goods of a very low color, 
whereas finer qualities have maintained 
their values to a much greater extent, 
and except in very exceptional cases 
have not been sacrificed. The supply of 
rough diamonds from outside sources 
has diminished very much of late and 
this will tend to eliminate one of the 
Principle causes that has depressed the 


By JACK BROOKS 


market. Given only normal. business in 
the early autumn, prices should certainly 
stiffen shortly.” 

* * * 

The small jeweler can do worse these 
days than follow the lead of the big 
department stores in the matter of the 
concentration of silver, plate and gift 
line displays. In such great establish- 
ments as Harrods (who maintain their 
own silverware manufactory) massed 
displays of beautiful tableware in silver 
and plated goods take up the majority 
of the space in the dozens of elegant 
showcases forming islands on the luxu- 
riously carpeted floors. Women who 
begrudge money spent on new personal 
decorative jewelry have no hesitation in 
acquiring beautiful silver pieces that will 
add to the grace and dignity of their 
homes. Hence the concentration of the 
big stores on utility ware of merit. Some 
very artistic ash trays carrying an ap- 
peal to the sportsman are being given a 
prominent position on the ground floor. 
The trays are of generous size, of 
Brazilian onyx, and are mounted on one 
side by a bronze bird of the kind familiar 
to sportsmen—the partridge, pheasant, 
wild duck, snipe, and so on. The birds. 
beautifully modeled, appear almost alive 
under the soft glow of pendant electric 
shades. 

* * * 

Suburban jewelers are cashing in on 
the prevailing vogue for matching up 
decorative and utility wares with the 
period furnishing scheme for the home. 
Home ware harmonizing schemes lend 
themselves to suggestions that the jewel- 
ers put forward to help sales in their 
own lines. One jeweler, for instance, 
devotes a large window flanking the 
sidewalk approach into the shop en- 
trance to a comprehensive display of 


Westminster chiming clocks. They are 
in Jacobean oak which, as an artistic 
show card reminds the shopper, is the 
fashionable furnishing medium of the 
day. The clocks are suggested for hall, 
dining room and lounge schemes in the 
oak medium. A large central card in 
gray and gilt stresses the chief points 
to remember when buying a chiming 
clock. This same establishment also 
features wedding rings. 
* * oo 
The net profit of J. W. Benson, Ltd., 
watchmakers and jewelers,’ is slightly 
higher for the past year at $215,000. 
The previous year it totaled $210,000. 
The totals include debenture interest. 
The company has just disclosed the fact 
that goodwill accounts for $1,920,000 of 
combined assets. Last year the com- 
bined assets and goodwill were placed 
at $2,290,000. After payment of deben- 
ture interest profits the past two years 
were around $200,000. The dividend on 
ordinary stock which is held by the di- 
rectors is 7% per cent this year. For 
many years until 1928 the annual divi- 
dend was 12% per cent. 
* * * 


Quite a lot can be learned about gems 
at the $20,000,000 jewel show at a Bond 
St. establishment where the newest 
things in specialist pieces are made. 
Society women can get lessons at the 
establishment on such important matters 
as matching up pearls with the com- 
plexion. The so-called black pearl, 
actually a gun-metal coloring, with a 
shifting under current of green, pink 
and mauve tones, is advised for the 
Latin type of customer, and the pear] 
with white surface sheen is the correct 
gem for the blonde. The brunette’s 
pearl should be the creamy-yellow gem 
—the most valuable of all. 
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DESIRABLE SPACE FOR RENT 


Very desirable location ready for 
immediate occupancy, may be had now in 


THE JEWELERS’ BUILDING H 14 WEST 46th STREET 


IN THE HEART OF THE UPTOWN NEW YORK JEWELRY CENTER 
Small or large units with full North Daylight 


For particulars apply to: 


SIGLEY REALTY COMPANY 


55 West 47th Street New York, N. Y. 
Telephone Bryant 6506 








© 0 © 





Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 


OSAKA—AWAJI-MACHI_ NICHOME 
OSAKA—4 CHOME pe RAISASHt 
LONDO@N—I/19 REGENT ST., 
PARIS—7-9 BOULEVARD WAUsSM 
BOMBAY—BULLION EXCHANGE BLDG. 
















PEARL CULTURE FARMS 


OKASH®e ay AND AGO BAY MIYEKEN 
Om ae A BAY, ONA GASAKIKEN NANAO BAY, ISHIKAWAKEN 
SHIGAKIJIMA, RIUKIU, JAPAN PALA® ISLAND 


Illustrated Booklet on application 


Q Qo 



































July 24, 1930 


THE JEWELERS’ 


CIRCULAR 


Diamond Displays at Antwerp Exposition 


Exhibits of Local Diamond Cutters Mostly of Mediocre Character and Individualistic. No 
Attempt Made to Present a Uniform and Harmonious Effect 


(Special Correspondence to THE JEWELERS’ CIRCULAR) 


ANTWERP, BELGIUM, July 10.—Coming 
from the recent diamond exhibit at An- 
twerp Exposition, which I just visited 
for THE JEWELERS’ CIRCULAR, I could not 
but have a feeling of regret owing to 
the feeble, clumsy, and in some cases, 
puerile efforts made by this city’s so- 
called diamond merchants to place their 
industry before the public. The impres- 
sion gained is that there was no attempt 
to make this exhibit as a whole, worthy 
of the name and fame of the world’s 
greatest diamond center or even the mer- 
chants themselves. There seemed to be 
a woeful lack of cooperative efforts or 
collaboration between the exhibitors to 
produce an effect worth while. 

Each individual firm seems to have 
acted, planned, carried out his exhibit 
according to its own notions and ideas, 
often at the expense of a united, beauti- 
ful and homgeneous whole. It looked 
as if many were so egotistic and selfish 
in their attempts to put themselves per- 
sonally before the public that they 
marred the whole diamond section. Most 
of these exhibitors are my own personal 
friends, but friends or not, in all sin- 
cerity and for the good of the trade, I 
feel I ought to call attention to a great 
opportunity that has been missed. 

The eight or nine eminent diamond 
merchants who had exhibits that showed 
nothing in particular, in fact, nothing 
that any fine gem or high class retail 
jewelry concern in the United States has 
not been commercially conversant with, 
for years. In fact, many American 
merchants, in the original ideas they 
use in their fine displays and showcases, 
would make a better impression. At 
least, they make an earnest and sincere 
attempt for artistic structure and ef- 
fect which seems to be lacking here. 

In characterless and distinctly ugly 
showcases, on dark blue or black velvet 
pads, one sees here many large diamonds 
of different shapes and colors, not one 
of which is apt to excite interest or 
comment. The old time “fancy browns” 
or “canaries” (stones which haven’t sold 
in years) are dragged out of their hid- 
ing places “to make a Roman holiday 
for the multitude.” 

Mention should be made perhaps, of 
the work of one exhibitor who showed 
two huge diamond mountings represent- 
ing the coats-of-arms of Antwerp and 
of Belgium, in which were mounted bril- 
liants and colored stones running from 
gems of fair sizes down to some exceed- 
ingly small ones. Another “diaman- 
taire” with some originality presents on 
a pad, a map of Belgium, its boundary, 
Provinces and principal cities defined by 
the use of small gems and in sundry 
Places, different color-d brilliants. This 


man’s exhibit stands out for he at least 
had an idea. 

But there is one exhibit to which the 
above criticism does not apply, that is, 
to the display of the house of Eduard 
Van Dam, which is the outstanding dis- 
play in the entire diamond exhibit. This 
firm has managed to give to the audience 
locking for diamonds, a display worthy 
of its great reputation—the right thing 
at the right moment, for the right oc- 
casion. 

A modern plant on a small scale is 
here shown in full working, with men be- 
hind its mills working throughout the 
day. Visitors may here see and study 
at first hand, the processes which a dia- 
mond goes through, from the rough to 
the finished state, cleaving, sawing, cut- 
ting and polishing. All questions of the 
visitors are answered fully by a cour- 
teous and intelligent foreman. The firm 
also exhibits an old style cutting bench 
and wheel, hand propelled, in contrast to 
the modern methods now used. 

But this one swallow does not make a 
summer and the diamond exhibit as a 
whole, does not seem to be worthy of 
Antwerp’s great diamond market. It 
occupies no particular place in the pres- 
ent world replete with beautiful things 


nor does it stand well in an exposition 
where there are so many other and finer 
displays produced with infinitely more 
care, more skill, intelligence, expense 
and consummate artistry.—J. J. L. 








Tray of Diamond Wedding Rings 
Disappears from Washington, 
D. C. Store 


WASHINGTON, D. C., Juiy 18—A tray 
containing 81 diamond wedding rings, 
valued at $5,487 was stolen last week 
from the jewelry store of R. Harris & 
Co. at 1lth and F Sts., N. W. The 
theft was not made known until the day 
after in order to make a check of what 
had been taken. 

Loss of the rings was discovered 
shortly after the visit of a man and 
woman. Their visit was timed, it is be- 
lieved, in order to avoid the regular clerk 
at the wedding ring display counter, who 
had gone to lunch. 

A saleswoman waited on them. After 
looking at the tray of wedding rings, it 
is said, the couple asked to see a piece 
of jewelry in the window. Police believe 
the couple took the tray while the clerk 
went to the show window. 








Modern designs by A. Jadisset, Paris, published by Art & Bijoux 
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Donald Mazer, our resi- 
dent European buyer, 
cabled us that he had 
forwarded a very attrac- 
tive shipment of single 
cut melee. 
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It will profit users of melee 
to arrange with us for a 
first showing of this mer- 
chandise when it arrives. 
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Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IrRvING Trust COMPANY 


81 Fulton Street, New York 
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Silversmithing in China 

is an industrial art of 

fairly ancient origin, 

wt the Chinese silver- 

smiths work principal- 
ly in hollowware 
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Illustrated herewith is 

the interior of a mod- 

ern silversmith’s store 

at Peiping, China, 

which gives some idea 

how silverware is dis- 
played 


Russian News Notes 





Jewelry Not to Be Accepted by Soviet Pawn-Shops as Pledges—Soviet Scientists Visit Emerald, 
Amethyst, and Tourmaline Mines of Ural—The Moscow Timepiece Factory Will Be Open 
by Nov. 1—Japanese Crown Prince Collects Antique Russian Jewelry 


The Commissariat of Finance of the 
Soviet Union has prepared a project of 
new rules governing the activities of 
‘ombards,” or pawnshops. Though 
there are practically no private pawn- 
shops in the Red republic and all the 
institutions of this kind belong to, and 
are being run by, the Soviet government, 
the authorities evidently find that the 
activities of these pawn-shops are not 
as yet in entire accordance with the 
Socialist principle. The new rules pro- 
posed by the Commissariat will forbid 
the pawn-shop managers to accept any 
diamonds, jewelry, and other valuables 
as pawns, for “only the toiling elements 
are to be the clientele of the Soviet 
lmbards” and it is presupposed that 
toiling elements have no diamonds, jewel- 
ty, and other valuables. 

The aid given by the pawn-shops to 
their clients must be inexpensive, to the 
latter, and charging exorbitant interest 
8 to be avoided. The unredeemed 
pledges are not to be auctioned off, but 
are to be handed over to State and co- 
operative stores for regular sale. 


The project has been already sent to 
the Council of Commissars and is ex- 
pected to be approved and put in force 
shortly, 


* * * 


Professors Fersman and Krijijanovsky, 
expert mineralogists of the Soviet 
Academy of Sciences, have recently left 
for the Ural Mountains where they will 
Mspect emerald mines and shops and will 
Pay special attention to the problem of 


By ALBERT PARRY 


organizing amethyst and rose tourmaline 
mining, polishing and export. 
* *“ 

The Soviet magazine Piatidnevka 
(“The Five-Day Week”) has recently 
come out with a statement that, due to 
its editorial initiative and effort, the 
watch and clock factory of the State 
Trust of Exact Mechanics was completed 
and began its work of production on 
May 1, instead of May 15 as it was pre- 
viously planned. The magazine was 
quite proud of the fact that it was able 
to contribute, in this fashion, to the 
proper celebration of May the First holi- 
day. About two months later, however, 
the overzealous editors were exposed by 
another magazine, the well-known hu- 
morous Krokodil (‘‘The Crocodile”). It 
published the real facts of the case 
showing that the timepiece factory was 
supposed to be complete and working 
not by May 15, but by Oct. 1, and that 
due to a delay in getting the equipment 
from abroad the factory will be ready 
by Nov. 1. The humorous weekly ven- 
tures a suggestion that the writers from 
“The Five-Day Week” were trying to 
spring on the Soviet state not a May the 
First gift, but an April the First joke, 
even though they were one month late. 

This is the factory which American 
engineers contracted with the Soviet 
government to equip and a group of 
American horologists to run. The plants 
were bought in the United States. 

* * * 

Considerable interest in ancient Rus- 

sian jewelry is reported to be manifested 


by members of the Japanese court and 
aristocracy. The fad was started by the 
heir apparent who is said to be inter- 
ested in everything Russian and even 
studies the Russian language. On his 
recent trip to the Japanese sphere of 
influence in Southern Manchuria he 
came within 200 miles of Harbin, the 
Russian-Chinese center of Manchuria, 
from which city Maeda, the well known 
Japanese jeweler, journeyed to a cer- 
tain station on the South Manchurian 
railroad to meet the crown prince. 
Maeda brought with him 17 pieces of 
rare Russian jewelry. Out of these the 
prince selected and purchased nine an- 
cient brooches of the Ural platinum and 
Ural precious stones, a silver tray with 
ornaments used in old Russia in wel- 
coming guests (the so-called bread-and- 
salt tray), silver plates and wooden be- 
jewelled plates, and some _ bejewelled 
ornaments for walls. 

The heir to the Japanese throne is 
said to own an extensive and costly col- 
lection of Russian jewelry, and his re- 
cent purchases from jeweler Maeda con- 
stitute only a small part of it. 








Will Curtin, well known Akron, Ohio, 
jeweler has moved his store to 6 E. Mill 
St. during the razing of the Central De- 
positors Bank building, on which site 
will be erected a new 26 story bank 
tower. Mr. Curtin, upon completion of 


the building will occupy his former lo- 
cation on S. Main St., where his store 
has been for several years. 
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Commerce Officials Stress Unique 
Features of Retail Jewelry 
Trade Survey 


WASHINGTON, D. C., July 21.—Officials 
of the Domestic Commerce Division of 
the Department of Commerce who have 
begun the retail jewelry survey of the 
country in cooperation with the Ameri- 
can National Retail Jewelers Association 
believe that it will bring to light mucn 
practical information, and certain gen- 
eral trends concerning the operation of 
retail jewelry stores are expected to be 
established clearly and conclusively. 

Heretofore, it is explained by the offi- 
cials, in studies of the retail jewelry 
trade, emphasis has been placed almost 
entirely on the matter of operating costs 
and other financial considerations. These 
factors are included in the present 
study also; but in addition, a number of 
subjects of a more general nature occupy 
a prominent place. 

The officials point out that aside from 
the benefits which should result from in- 
dividual comparisons, the study should 
do much toward effecting a community 
of ideas and a certain amount of stand- 
ardization with respect to the operating 
methods. 

Preparation is being made for group- 
ing and analyzing results in a wide 
variety of classifications. Stores will be 
grouped not only according to size, but 
also with respect to many other factors, 
such as geographic and store location, 
size of city, characteristics of population, 
size of personnel, type of ownership and 
similar classifications. 

Certain general conclusions will be 
presented by the department as a result 
of the complete piece of work and each 
retailer will have a chance to make a 
further analysis of his own situation. 

The experts state that it is obvious 
that there is a considerable variation in 
practices, in policies and accounting 
methods in the jewelry stores throughout 
the country. It is hoped that the survey 
will give impetus to the standardization 
of certain practices in the trade. 

oe 


U. S. Appeals Decision as to Duty 
on Cheap Jewelry 


WASHINGTON, D. C., July 12.—F. X. 
A. Eble, Commissioner of Customs has 
requested the Assistant Attorney Gen- 
eral in New York to file an appeal with 
the United States Court of Customs and 
Patent Appeals in connection with a 
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decision of the United States Customs 
Court involving the classification of cer- 
tain dress buttons composed of glass 
and metal, glass in the form of imitation 
precious stones being the component ma- 
terial of chief value. Duty was assessed 
at the rate of 80 per cent ad valorem 
under the jewelry paragraph (1428) of 
the Tariff Act of 1922, but the court 





held the merchandise dutiable at 45 per 
cent ad valorem under the “button” 
paragraph (1411) of the same Act. 


* * * 


Charges Unfair Practice 


Federal Trade Commission Issues Com- 
plaint Against Mail Order House Over 
Description of Jewelry and Kindred 

Articles 


WASHINGTON, D. C., July 17.—The 
Federal Trade Commission has issued a 
formal complaint against Bradley Bos- 
ton, Inc., of Newton, Mass. The corpo- 
ration is a mail order house which the 
Commission contends sells merchandise in 
interstate commerce. 

“The respondent,” says the Commis- 
sion, “has been and now is soliciting the 
sale of, selling and transporting in com- 
merce certain articles of jewelry de- 
scribed, referred to and advertised in 
advertisements inserted in magazines 
and other periodicals sold and dis- 
tributed in various States of the United 
States. The descriptive matter in said 
advertisements, advertising the said ar- 
ticles of jewelry contains, among others, 
the representations that certain of the 
articles of jewelry are ‘richly carved,’ 
‘richly engraved’; ‘richly carved, hand 
engraved.’ In truth and in fact the ar- 
ticles of jewelry so described are not 
carved or engraved.” 

It is further contended by the Com- 
mission that the company in the con- 
duct of its business “has been and now 
is, in its various catalogs, describing it- 
self as ‘wholesale jewelers.’ On respond- 
ent’s letterheads the following repre- 
sentations appear; ‘We are manufac- 
turers’; ‘We sell dealers everywhere.’ 





By L. M. Lamm, Washington, D. C., Correspondent 


In truth and in fact, respondent is a 
retail mail order house which manufac. 
tures none of the items of merchandise 
which it sells, and does not solicit busi. 
ness from nor make sales to retail 
stores.” 

The advertisements of the company, 
the Commission states in its complaints, 
among other things pictures a “ring 
watch.” The Commission states that “in 
truth and in fact the said article js 
not a timepiece or a watch.” 

The Commission contends also in this 
same complaint that; 


“The respondent has been and now is 
soliciting the sale of, selling and transporting 
in commerce certain articles of jewelry de- 
scribed, referred to and advertised in cata- 
logs published and issued by it, and dis- 
tributed to its customers and _ prospective 
customers located in various States of the 
United States. The descriptive matter in 
said catalogs advertising said articles of 
jewelry contains, among others, the repre- 
sentations that the articles of jewelry are set 
with ‘ruby gem,’ ‘red ruby gem;’ ‘ruby and 
emerald gem;’ ‘diamond cut gem;’ ‘fiery 
flashing gem;’ ‘blue sapphire colored gem; 
‘magnificent center gem;’ ‘brilliant blue sap- 
phire gems;’ ‘sapphire crown jewel;’ ‘spark- 
ling garnet ;’ ‘blue white perfect gem ;’ and/or 
‘sapphire jeweled pandant.”’ In truth and in 
fact, the articles of jewelry so represented, 
designated, described and referred to, are not 
set with precious stones. ; 

“The respondent has been and now is 
soliciting the sale of, selling and transport- 
ing in commerce certain necklaces described, 
referred to and advertised in catalogs pub- 
lished and issued by it and distributed to 
its customers and on ective customers in 
various States of the nited States. The 
descriptive matter in said catalogs advertis- 
ing that said necklaces contains, among 
others, the representations that the said neck- 
laces are ‘Coucha pearls;’ ‘princess pearls; 
and/or ‘American beauty pearls.’ In truth 
and in fact, the necklaces so represented, de- 
signated, described and referred to are not 
made from pearls. 

“Respondent has been and now is solicit 
ing the sale of, selling and transporting in 
commerce, certain tableware, described, re 
ferred to and advertised in catalogs published 
and issued by it and distributed to its cus 
tomers and prospective customers located_in 
various States of the United States. The 
descriptive matter in said catalogs advertis- 
ing said tableware contains, once others, 
the representation that the said tableware is 
‘silverware.’ In truth and in fact, the table- 
ware so designated, represented, described 
and referred to is not composed of silver, but 
is composed of a product or products other 
than silver. 

“Respondent has been and now is soliciting 
the sale of, selling and transporting in com- 
merce, certain ‘gentlemen’s traveli sets, 
described, referred to and advertised i 
catalogs published and issued by it 
distributed to its customers and prospective 
customers located in various States of 
United States. The descriptive matter in sal 
catalogs advertising the said ‘gentlemen’ 
traveling sets’ contains, among others, the 
representation that the said ‘gentlemen’ 
traveling sets’ are contained in a ‘rich 
leather case.’ In truth and in fact, thes 
cases are not made of leather, but of & 
product or products simulating’ leather 
appearance or finish. 

“The respondent has been and now # 
solicting the sale of, selling and transp0 
in commerce certain toilet articles descri 
referred to and advertised in catalogs pul 
lished and issued by it and distributed 
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its customers and prospective customers 
jocated in various States of the United States. 
jhe descriptive matter in said catalogs ad- 
yertising said toilet articles contains, among 
others, the representation that the said toilet 
articles are ‘ivorette.’ In truth.and in fact 
the backs and handles of said toilet articles 
are made from a product or products other 


n ivory.” 
tha * * * 


Depression in Black Forest Clock and 
Watch Industry 


WASHINGTON, D. C., July 18—A report 
to the Department of Commerce from 
American Vice Consul Ramsay at Stutt- 
gart, Germany, states that “the clock and 
watch industry of the Black Forest Re- 
gion has for some time been in a rather 
precarious situation largely due to the 
sharply increased competition of the 
Swiss, Italian, and French clock and 
watch manufacturers. Many foreign mar- 
kets have been partially or entirely closed 
to imports from the Black Forest by in- 
creased customs duties, and increased ac- 
tivities on the part of foreign competition 
has borne its part in causing loss of dis- 
tribution all over the world. 

“One of the well known firms of the 
Black Forest Region recently reported a 
reorganization in order to enable them to 
meet the changed conditions which have 
made export trade difficult. The firm re- 
ported a net loss of 221,792.12 Reichs- 
marks for the year ending June 30, 1928, 
and a loss of only 97,600 marks for the 
year ending June 30, 1929. The chief 
reason ascribed for the large losses oc- 
curring during previous years was the di- 
versification of lines manufactured, such 
as radio apparatus, brass instruments 
etc. It is stated, however, that the prin- 
cipal lines to be manufactured and sold 
in the future will be alarm clocks, table, 
wall and hall clocks, kitchen clocks, spe- 
cialties such as clocks to be wound once 
a month or year, and electrical clocks.” 


* * * 


Swiss Watch Exports to United States 
Gained In Past Year in Antici- 
pation of New Tariff 


WASHINGTON, D. C., July 17.—Ex- 
ports in the Swiss watch trade last year 
exceeded the highest figures reached in 
the preceding five years according to 
American Consul, George R. Hukill at 
Zurich, 

“This gain is, however,” he says, 
“largely to be attributed to increased 
orders from the United States in antici- 
pation of the proposed rise in customs 
duties, since business on the European 
markets has been rather dull. Exports 
to the United States were valued at 56,- 
000,000 francs or 14,000,000 more than 
in 1928. Germany’s imports, less than 
those of the preceding year, amounted to 
36,700,000 francs. Great Britain fol- 
lowed with just 26,000,000. Italy, France 
and Canada have notably increased their 
purchases, whereas Spain, China and 
Japan have diminished theirs. In view 
of the saturation of the American mar- 
ket it has been feared that there may be 
& temporary decrease in activity this 
year although conservative opinion fore- 
casts rather normal conditions as the 
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prevailing uneasiness is caused rather 
by overproduction than by a crisis of 
sales. 

“The plans for centralization of pro- 
duction and closer organization of the 
industry are steadily progressing, com- 
bating the fruitless competition. Each 
manufacturer becomes more and more a 
specialist in his particular line, thus re- 
ducing the production costs and helping 
to improve conditions affecting the Swiss 
watch industry as a whole.” 


x ~ aK 
Appeal Involving Duty on 
Rhinestone Buttons 


WASHINGTON, D. C., July 17.—An 
appeal has been filed in the United 
States Court of Customs and Patent Ap- 
peals in case No. 3359 of the United 
States against Bailey, Green & Elger, 
involving the duty on metal rhinestone 
buttons. 

Highly ornamental buttons of white 
metal set with rhinestones, were held 
dutiable at 45 per cent ad valorem under 
Par. 1411, of the Tariff Act of 1922. 
They were claimed dutiable at 80 per 
cent by the government under Par. 1428. 
The case is an appeal from the lower 
court’s decision. 

* * * 


I’. T. C. Stops Misrepresentation of 
Imitation Pearls 


WASHINGTON, D. C., July 18.—A stipu- 
lation has been entered into between the 
Federal Trade Commission and a corpo- 
ration engaged in the purchase, sale and 
distribution of strings of imitation 
pearls. 

The company has agreed to cease and 
desist from the use of statements and 
representations to the effect that the 
products were purchased from a manu- 
facturer, when such is not the fact. The 
company will cease also from statements 
and representations that the products 
are indestructible when such is not the 
fact. 

The words and figures “Regular Retail 
Price $20,” “Experts Value Them at 
$25,” and “Our Special Price Only 
$4.90,” either independently or in con- 
nection or conjunction with each other, 
or with any other words or in any way 
which may have the tendency to confuse, 
mislead or deceive the purchasing public 
into the belief that such prices are spe- 
cial and introductory, when in truth and 
in fact they are the usual and customary 
prices at which such products are sold. 
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M. Baskin has opened a jewelry en- 
graving plant in the Bancon Hotel build- 
ing, Birmingham, Ala. 





Departmental Echoes 


The British Indian government has 
referred to the tariff board for inquiry 
the question of instituting protective 
import duties on silver plate, silver 
thread and wire (including so-called 
gold thread and wire mainly made of 
silver), silver leaf and other silver man- 
ufactures. 

* * * 


In a new treaty Turkey has granted 
reductions in duty on a number of 
German products including jewelry of 
gold and silver according to a report to 
the Department of Commerce. 

* * * 


A decree recently issued by the Mili- 
tary Junta of Bolivia has declared in- 
effective the import duty increases on 
the following luxury articles according 
to a cablegram from Vice Consul True- 
blood, at La Paz: jewelry of gold, silver 
and platinum, other articles of precious 
metals, imitation jewelry, mother of 
pearl and precious stones. 

x * x 


The Elgin National Watch Co., Elgin, 
Ill., has filed an application with the 
Federal Trade Commission asking for 
a construction permit for the erection of 
new radio station of 500 watts in the 
amateur band to use for experimental 
service. 

* x * 


A division of appeals and protests has 

been organized in the customs bureau 
of the treasury department according to 
announcement made by Seymour Low- 
man, Assistant Secretary of the Treas- 
sury in charge of customs. Charles 
Stevenson, supervising customs agent at 
Tampa, Fla., will be the chief of the 
new division. The new division will han- 
dle cumplaints where it is believed that 
foreign commodities are being dumped 
on the American market or are being 
sold here at prices unfair to industry 
and labor of the United States. 


* * * 


There was another decided decrease in 
both imports and exports in June com- 
pared with the same month of last year 
according to the Department of Com- 
merce. June exports were valued at 
$299,000,000 compared with 393,186,000 
for the same month of last year. June 
imports were valued at $250,000,000 
compared with $353,403,000 for June of 


last year. 
* * * 


The Secret Service has furnished the 
following description of a new counter- 
feit $10 Federal Reserve note which has 
just been found: 

“On the Federal Reserve Bank of Bos- 
ton, Mass., series 1928-A; check letter 
E; face plate No. 5, back plate No. 173; 
serial No. A12625259 A; W. O. Woods, 
Treasurer of the United States; A. W. 
Mellon, Secretary of the Treasury; por- 
trait of Hamilton. This counterfeit is a 
straight photographic production print- 
ed on two sheets of very thin paper.” 
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Kansas City, Mo., Jewelers Report 
Call for Yellow Gold 


KANSAS CiTy, Mo., July 19.—The de- 
mand for yellow gold seems to be in- 
creasing in Kansas City, according to 
local wholesalers and retailers. This 
trend is most satisfactory, as it means 
the movement of better merchandise. 
One retail jeweler stated that about 
two-thirds of the calls for better watches 
are for yellow gold. This same retailer 
remarked that the watch business has 
been exceptionally good this summer. 

Leading up to a return of the yellow 
metal, necklaces with combinations of 
white and yellow gold are being offered 
and have found a very good response on 
the part of the public. Without excep- 
tion here the trade is strongly in favor 
of the yellow metal, and is doing what 
it can to encourage sales without seem- 
ing to be overzealous in the matter. 

“One has to cater to his customer,” a 
retailer said, “and we cannot appear too 
anxious to sell something that the cus- 
tomer is not so well acquainted with, and 
we must admit that yellow gold comes 
under this head. The return of yellow 
gold jewelry seems pretty certain, but it 
is a matter of education and it may be 
a little slow to begin with.” 








Industrial Art at the Eastern States 
Exposition to be Held at Spring- 
field, Mass., Sept. 14-20 


SPRINGFIELD, Mass., July 18.—Prac- 
tically every line of industry and com- 
merce will be represented in the Indus- 
trial Arts division of the 14th annual 
Eastern States Exposition from Sept. 
14 to 20 inclusive, and an even greater 
diversity for the 1930 fall show in the 
industrial exhibits is indicated by the 
demands of manufacturers and mer- 
chandisers for exhibition space both in 
the indoor and outdoor display sections. 

Space reservations by Industrial Arts 
department exhibitors were 15 per cent 
greater on July 1 than on the corre- 
sponding date last year, approximately 
70 per cent being 1929 exhibitors return- 
ing again this season. Many new num- 
bers produced during the last 12 months 
will be given their premier showing at 
the Eastern States Exposition, and the 
prospect of a decided upswing in busi- 
ness during the early fall and an oppor- 
tunity to reach a wide and prosperous 
New England market have been respon- 
sible in a large measure for the early 
demand and sale of exhibition space this 
season. 

Another factor of importance to ex- 
hibitors is the steady growth in Eastern 
‘States Exposition attendance. In 1928 
the total attendance was 281,000 and 
last year this was increased to 313,000. 
A proportionate gain is anticipated this 
year, particularly in view of exceptional 
feature attractions, new buildings and 
additions to plant and equipment. 

One of the outstanding characteristics 
of the Industrial Arts division this year 
will be the balance maintained in the ex- 
hibits. No one type or group will pre- 
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dominate. Instead there is every indi- 
cation of an even wider diversity than 
in 1929 when approximately 421 exhib- 
itors showed nearly 1700 different 
articles. Throughout Exposition week 
there will be an opportunity for direct 
sales as well as dealer contacts. 








Handsome Silver Trophy to Be Pre- 
sented to Cleveland Yacht Club 


The beautiful trophy illustrated here- 
with is being donated to the Cleveland 
Yacht Club by Mrs. F. W. Roberts of 
Lakewood, Ohio, in memory of her late 
husband, who was Commodore of both 





AN UNUSUAL TROPHY DESIGNED BY 
CLEVELAND CONCERN — 


the Cleveland Yacht Club and the Inter- 
lake Yachting Association. This trophy 
was designed by the silver department 
of the Webb C. Ball Co., Cleveland, and 
is now being completed in New York. 

At an approximate cost of $3,000, this 
trophy is believed to be one of the finest 
ever presented to the Cleveland Yacht 
Club. It is made of sterling silver, en- 
tirely hand wrought and is mounted on 
an onyx base. Above the base are the 
figures of Neptune and two mermaids 
coming out of the waves. The mermaids 
are supporting a large sterling silver 
globe and on top of the globe is a re- 
plica of the yacht which was owned by 
the late Mr. Roberts. 

J. Earl Smith, retail jeweler, Tiffin, 
Ohio, has sold out his stock and fixtures 
and is leaving for Kansas. 
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Officials of Pennsylvania Associatioy 
Plan to Organize Jewelers’ Guild; 





PHILADELPHIA, July 21.—Appointmen 
of T. Roland Allen, of this city, as exegy. 
tive secretary of the Pennsylvania Retgj) 
Jewelers’ Association and Fred J. Cooper 
well known retailer of this city, as secre. 
tary, John D. Enright, president of th 
association and other officials are pre. 
paring to launch a definite and state. 
wide campaign for establishment of rz. 
tail jewelers’ guilds in every city of any 
size in the State. 

Mr. Enright and his aides are now 
mapping out details of their state cap. 
paign. It is expected that Harrisburg, 
the state capital, will be one of the firs 
places visited. There the retail jeweler 
will be called to organize a guild. The 
same course will be pursued in othe 
large centers. 


In addition to his work as executive 
secretary, Mr. Allen is planning details 
for an elaborate jewelry show here some. 
time next fall, which is expected to be of 
interest and value to every retailer in 
this section. Retailers here are enthusi- 
astic over the possibilities of this affair 
and will back the local guild in making 
it a notable event. Other activities of 
the local guild and of the state organiza- 
tion will center on legislation during the 
coming session of the Legislature. Sey- 
eral matters of interest to jewelers are 
reported scheduled for the session. 








Southern Gift and Art Association 


Holds First Show in Atlanta 


ATLANTA, GA., July 20.—Atlanta’s first 
gift and art show, staged at the Atlanta- 
Biltmore Hotel from July 14 to 18 in- 
clusive, was even more of a success than 
had been anticipated. It was well pa- 
tronized by the art and gift-wares manu- 
facturers and no less than 75 manv- 
facturers had representatives and exhibits 
at the show. 

There were shown lamps in the newest 
forms; lamp-shades of parchment with 





family coat of arms; bottle stoppers with 
brightly tinted butterflies atop; miniature 
reproductions of Colonial coaches, which, 
manufacturers maintain, will soon re 
place the Spanish galleon. There was 
also a host of dogs of different breeds, 
texture, color and sizes and elephants of 
the white, black, red and grey varieties. 

Jewelry store buyers who came to the 
show found many items suitable for their 
fall stock of art and gift wares. The 
show offered them an opportunity to 
make their fall purchases without the 
trouble and expense of a trip to the 
eastern and northern markets. The 
show was well patronized, and it is pre 
dicted that it will be “bigger and better 
than ever” next year. 

In the meantime, officials of the South- 
ern Gift and Art Association, who spol 
sored the show, are being congratulated 
upon the splendid showings made and the 
response of the southern buyers to this 
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Great Sales Conference 





Executives, Managers and Salesmen of the 
Gorham Co. in Two Days’ Session 
at Providence Plant 


PROVIDENCE, R. I., July 23.—What is 

ected to be one of the most suc- 
cessful and interesting sales conferences 
ever conducted by the Gorham Co., 
started today at the concern’s headquar- 
ters in Providence with an attendance of 
about 74 of the salesmen, managers and 
executives. The atmosphere of the con- 
ference which concludes tomorrow 
(Thursday) is most enthusiastic as the 
Gorham Co.’s officials are unwilling to 
see anything but a most brilliant future 
ahead for the jewelry trade. 

An innovation in Gorham sales con- 
ferences was adopted for the first time 
this year when the activities of the first 
day were turned over entirely to the 
salesmen who elected their own chair- 
man and then immediately set to work 
reviewing the past half year’s work and 
making many recommendations. 

Among the speakers scheduled are E. 
C. Mayo, president; H. B. O’Brien, vice- 
president; William Day and Edward 
Fuller of the J. Walter Thompson Ad- 
vertising Agency and Howard Dilling- 
ham of the merchandise department, 
who was chosen to introduce the new 
1931 pattern—“Hunt Club.” 

Paul Donelan, advertising manager, 
was assigned the task of explaining the 
advertising and dealer promotion sched- 
ule with which the new pattern is sur- 
rounded. It was readily conceded to be 
the finest ever accompanying a new de- 
sign. A novelty sketch apropos of the 
pattern is the subject of an amusing 
two-act play forming part of the pro- 
gram. 

The meeting will be concluded tomor- 
row with a very elaborate banquet at the 
Gorham Casino with the tables set with 
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the new sterling pattern. At this time, 
M. F. Leopold of the United States De- 
partment of Commerce, Bureau of Mines, 
will make the first showing of the new 
motion picture which tells a most inter- 
esting story of silver and entitled— 
“Heirlooms of Tomorrow.” This film was 
taken at the Gorham plant at Providence 
at the request of the United States De- 
partment of Commerce and is now avail- 
able from the Government free of charge. 








Many Jewelers Attend Pacific Coast 
Gift Show 


SAN FRANCISCO, CAL, July 17.—The 
sixth annual Pacific Coast Gift and Art 
Show, held in the Palace Hotel here all 
last week, brought together the products 
of hundreds of manufacturers. Leading 
producers of this country either had their 
own exhibits or were represented by 
Coast distributors. There were also large 
displays by importers of Oriental art 
goods. The wares shown were beautiful 
and there was less ephemeral stuff than 
at any previous show. 

Quantities of Oriental brassware, 
American art metal goods, porcelain, sil- 
verware, pewter, glassware, ivory, jew- 
elry and novelty jewelry, lamps, clois- 
onné, leather goods, etc., in endless color- 
ful variety provided the streams of buyers 
with many hours of work to inspect the 
products. 

Local firms, including the jewelry and 
department stores were heavily repre- 
sented. Sidney J. Wolf, managing di- 
rector of the Pacific Coast Gift and Art 
Association which stages the show an- 
nually had his office on the third floor 
of the hotel which was given over to 
exhibits, and everything was kept run- 
ning with absolute smoothness. The show 
also filled part of the fourth floor. 

The election held at the close of the 
show, resulted in the following being re- 
turned to office for the coming year: 
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President, W. B. Sunderland; first vice- 
president, John Pofahl; second vice-presi- 
dent, Robert K. Stanbury. Sidney J. 
Wolf is the permanent managing director. 








The Administrative Provisions of 
the New Tariff 


With the aim of assisting manufac- 
turers, importers and exporters to avoid 
mistakes in procedure under the new 
Tariff Act, which might prove exceeding- 
ly costly, both in time and in money, the 
Merchants’ Association of New York has 
published for free distribution among its 
members, a new booklet entitled, 
“Changes in Customs Administrative 
Provisions.” 

A reading of the booklet shows that 
for the average concern whose business 
brings it into contact with the tariff, the 
changes in procedure are likely to be 
quite as important as are the changes in 
rates. The booklet takes up seriatim the 
52 administrative sections of the Act, and 
explains the new procedure that is called 
for under each. In virtually all of the 
52 sections, there have been changes of 
greater or less importance. Several of 
the newly written sections mark drastic 
alterations of the previous code. 

-Among the sections in which there have 
been extremely important changes, are 
Section 304, relating to the marking of 
imported articles; Section 305, relating 
to immoral articles; Section 313, relating 
to drawback and refunds; Section 320, 
relating to advertising matter; Section 
482, relating to the certified invoice; Sec- 
tions 483 and 484, relating to the con- 
signee as owner of merchandise, and en- 
try; and Section 489, relating to addi- 
tional duties. 

The booklet was written by Benjamin 
A. Levett, customs expert, who is Chair- 
man of The Merchants’ Association’s 
Committee on Customs Service and Ad- 
ministration. 





Snapshot taken 
during clambake 
celebrating gold- 
en anniversary 


Sturgis Rice, general manager of the Whiting 
With a diamond set solid gold medal in celebra 





of Plainville’s 

most prominent 

manufacturer, 

Charles A. Whit- 
ing 


& Davis Co., presenting C. A. Whiting, president and treasurer of the company, July 12, 


tion of his 50th anniversary with the firm. Standing with Mr. Rice and Mr. iting are 


other associates of the company who have been in its employ over 25 years. On the extreme left is the oldest employe, Oscar 
Walden, 54 years and at Mr. Whiting’s left is the oldest woman employe who has been with the company 25 years. At the extreme right 


is Frank Whiting, the western manager of Whiting & Davis, who has been with tre company 42 years 
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Fighting the Watch Smuggler 








July 24, 1939 


Work of the American Watch Importers Association Continues to Bring Results in Disclosing 
Acts of Dishonest Importers and Government Employes—Sentence Deferred on Customs 
Appraisers Who Pleaded Guilty in Expectation That They Will Reveal Names of 
Others Who Helped the Smuggling Ring 


Dishonesty and bribery among a group 
of government employes in the United 
States Appraisers Stores at Varick and 
Houston Sts., New York, was the charge 
made by Assistant United States District 
Attorney Alvin Mck. Sylvester last week 
when the two appraisers, Samuel Stans- 
field and William Gilroy appeared before 
Judge Henry W. Goddard on Wednesday, 
July 16 for sentence after pleading guilty 
to indictments charging them with con- 
spiracy to defraud the government and 
the acceptance of bribes. The prisoners, 
who defrauded the government of $350,- 
000 in duties by allowing watches valued 
at $1,000,000 to be smuggled into the Port 
of New York, admitted under questioning 
by Judge Goddard that they believed 
there was “considerable corruption” in 
the warehouse of the Appraisers Stores. 

Mr. Sylvester’s charge was strength- 
ened by the fact that three employes of 
the Superfine Watch Co., 561 Broadway, 
the members of which are now under 
sentence for smuggling to the Atlanta 
Penitentiary, have been arrested by the 
Federal investigators and accused of 
pawning 12 watches valued at $125 each, 
said to have taken from the government 
warehouse by a packer and opener at 
the Stores who is now suspended from 
duty. The watches were identified by 
serial numbers supplied by the legiti- 
mate importer and the four men are 
charged with violating Section 598 of 
the Tariff Act of 1922 by causing the re- 
moval of goods from the custody of the 
customs department. 

When Stansfield and Gilroy the con- 
victed appraisers were asked by Judge 
Goddard what inspectors were involved 
in sanctioning the illegal importation 
of watches in cases marked “earthen- 
ware,” Stansfield answered that he did 
not know. To this Judge Goddard re- 
plied that “Both of you men have got 
to unburden yourselves about this en- 
tire business of corruption in the illegal 
importation of merchandise into this 
country. I shall given you two weeks 
to think it over before pronouncing sen- 
tence.” 

Last Thursday Mr. Sylvester made 
public copies of code messages said to 
reveal the smuggling methods of the 
Superfine Watch Co., operated by Paul 
Rabkin, Sol Rubman and Joseph Y. Per- 
elman, the policy of which, it is alleged, 
was directed from Biel, Switzerland. The 
director of the ring was described as a 
young woman, 21 years old, whose con- 
fidence was obtained by a representative 
of the American Watch Importers As- 
sociation. The confessions of the three 


watch importers made it unnecessary to 
bring her to this country to testify 
against her erstwhile accomplices. 

In the smugglers code, the name 
“Esther” indicated a shipment of 
watches, and “Uncle” meant a customs 
broker. One message was given out as 
reading, “Esther is sick and should go 
back to Europe.” This was deciphered 
as “A shipment of watches is being re- 
turned unopened because of the activity 
of government agents.” 

Maxwell S. Mattuck, attorney for the 
American Watch Importers Association 
made the following statement to a 
JEWELERS’ CIRCULAR reporter regarding 
the watch smuggling situation. 

“The efforts of the American Watch 
Importers Association to rid the in- 
dustry of the destructive influence of 
the illicit importer have thus far re- 
sulted in the conviction of eight smug- 
glers. 

“The largest sentences which have 
ever been imposed in cases of this char- 
acter have been meted out. Two of the 
offenders have received two years in the 
penitentiary; one, a year and one-half; 
three, a year and one day; and two 
(charged with smuggling a very small 
amount from Canada), 30 days each; 
these sentences all being additional to 
the substantial financial losses involved 
in the seizure of smuggled merchandise. 
There also have been pleas of guilty 
from two appraisers of the Appraisers’ 
Stores, both of whom are awaiting sen- 
tence. 

“There remain awaiting trial those 
individuals who are charged with con- 
spiracy and who, doubtless, will be tried 
as soon as conditions permit. 

“But the investigations are by no 
means completed. United States At- 












































torney Tuttle, and his assistant, Alvin 
Mck. Sylvester, as well as the Customs 
Authorities, from Commissioner Ebly to 
the agents in this city, are most anxi- 
ous to do all in their power to aid the 
American Watch Importers Association 
in the elimination of smuggling and 
other illicit practices. To that end, the 
Association is continuing and aims to 
continue its efforts, feeling as it does, 
that the baneful influences of smuggling 
which have proven so ruinous to the in- 
dustry, must be completely eradicated.” 








Two Self-Confessed Bandits Sent to 


Reformatory for Kenosha, Wis., 
Robbery 


MILWAUKEE, WIs., July 19.—Sentences 
of not less than four years nor more 
than six years have been meted out to 
two Chicago youths who confessed to 
police that they robbed the jewelry store 
of C. G. Niewerdowski, at Kenosha, Wis., 
on May 5. Both will serve their terms 
at the Green Bay Reformatory. Two 
other men, Guy Peruginni and Jasper 
Luitze are in the county jail awaiting 
sentence as accessories to the robbery, 
and are to be sentenced later. Both were 
found guilty at jury trials. 

The jewelry store of Mr. Niewerdowski 
was robbed on May 5 when two of the 
men walked into the store and ordered 
the proprietor to “stick ’em up.” They 
tied him to a chair with a rope and 
robbed the jewelry store of merchandise 
valued at approximately $1,000. 








Part of Loot Taken from Louisville 
Store Recovered Following 
Arrest of Negro 


LOUISVILLE, Ky., July 19.—Louisville 
police again did good work following 4 
break at the O. G. Wilson jewelry store, 
318 W. Chestnut St., on the evening of 
July 15. On Thursday police arrested 
a 22 year old negro, living on Center St., 
and about one-half of the reported $1,200 
worth of loot was recovered. 

The thief gained entrance by breaking 
a front door glass. He scooped up 4 
number of watches, several pieces of 
small jewelry, a quantity of fountain 
pens, took what was easy to grab, and 
departed. The prisoner was booked on 
charges of store house breaking, and 
grand larceny. He admitted the robbery, 
according to the police when the loot was 
found in his room. The break was not 
discovered until 6 o’clock Wednesday 
morning. : 
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Youthful Thieves Escape 





Boys Steal Jewelry in Daring Robbery Com- 
mitted at Pittsburgh Stores 


PITTSBURGH, July 21.—Two youths 
robbed two Pittsburgh stores last week 
getting jewelry worth nearly $8,000. An 
18-year-old boy, coatless and hatless ran 
out of Helfer’s store at 617 Penn Ave., 
with a ring, valued at $325, while a 
14-year-old boy escaped from Gimbel’s 
with a black leather bag containing 
jewelry valued at $7,550. The bag 
among other things contained three 
bracelets and three rings of the value 
stated and was taken from the buyer’s 
office of the Gimbel store. 


At Helfers the young fellow who was 
dressed in a yellow polo shirt and wore 
soiled trousers asked to see some rings. 
J. F. Doherty, a clerk, first showed him 
one valued at $100 and he said he wanted 
to look at a better one. He was shown 
one for $325. The boy said that was 
too high. He was then shown one for 
$185. The boy then said he had changed 
his mind and did not want a diamond 
but instead made a dash out of the place 
followed by Doherty. The latter yelled 
“stop thief” but no one molested the boy 
and being fleet of foot escaped in an 
alley near the store. 

The youth who robbed Gimbel’s left 
the store so hastily that he ran against 
a floor walker and fell. Jumping quick- 
ly to his feet he ran out of the place, 
before the floor walker discovered what 
was wrong. It is thought that the boy 
committed the theft for older heads. So 
far the police have no clues to the per- 
petrators of either robbery. 








Burglar Found Unconscious on Floor 


of Brooklyn, N. Y., Store 


Police arrived at the store of Herman 
Jackson, 1226 A Fulton St., Brooklyn, N. 
Y., last Monday morning at 2.45 a.m. 
to find a man who gave his name as 
Richard Gallagher, 24 years old, lying on 
the floor of the shop, unconscious from 
loss of blood, amidst a wreckage of store 
fixtures and broken glass. 

Gallagher and two companions whom 
he would not name, had broken into the 
store with a timber 15 feet long, which 
they used on the glass door as a batter- 
ing ram. Neighbors heard the crash 
of the breaking glass and notified the 
police and Patrolman Thomas McGowan 
arrived on the scene shortly after Gal- 
lagher’s accomplices had fled. They es- 
taped with watches and jewelry valued 
at $50 which had been left out of the 
safe when Mr. Jackson closed up Satur- 
day night. 

The prisoner was revived by the offi- 
cer and after a doctor had attended to 
his many cuts, he was taken to the Grand 
Ave. police station and charged with bur- 
glary. 

Gallagher pleaded guilty before Magis- 
trate Haubert in the Magistrate’s Court 
on Snyder Ave., Brooklyn, last Tuesday 
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and was held for the grand jury in $1000 
bail. 

Mr. Jackson estimated that the dam- 
age done to his store amounted to $200. 








New York Diamond Salesman Loses 


Gems in Daring Daylight Robbery 


Diamonds valued at $25,700 were 
stolen from Irving Kaufman, salesman 
for Cooper & Brase, diamond importers, 
22 W. 48th St., New York, when three 
thugs pushed him into a doorway at 88 
First St., New York, at 12.30 p. m., last 
Friday and at the point of guns took 
from him a wallet containing a large 
quantity of small fancy-cut diamonds. 

The salesman had just sold some 
stones to Simon Mason, a jeweler, at 23 
Avenue A, and was walking to the 
elevated station at First Ave. and First 
St., when three men approached him 
and with drawn guns ordered him into 
the hallway. One of the bandits quick- 
ly went through his pockets and secured 
the wallet while Mr. Kaufman stood with 
his hands above his head, the guns of 
the other two crooks pressed against 
either side of his body. Taking the loot, 
the bandits then commanded the sales- 
man to walk to the first landing without 
looking back, and as he did so they 
escaped. 

Mr. Kaufman immediately telephoned 
to Boris Brase, a member of the firm, 
relating what had happened and then 
notified the police. The loss was com- 
pletely covered by insurance. 
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Jeweled Watches Shown in London* 


LONDON, July 20.—All Mayfair is 
flocking to see a priceless collection of 
jeweled watches that is being displayed 
behind locked doors in a Bond Street 
showroom. In a bracelet representing a 
complete seascape a tiny watch is hid- 
den underneath a diamond sailing ship, 
skimming over a sapphire and emerald 
sea. The wave crests, through which 
dart carved ruby fish, are set with dia- 
monds, and when the sails of the magic 
ship dip to the wind, a minute platinum 
watch is discovered secreted behind them. 
Another fascinating wristlet for eve- 
ning wear is fashioned entirely of cabo- 
chon amethysts, cut to represent one of 
the cord straps at present so fashionable. 

Fob watches for day or evening wear 
are the most exquisite examples of the 
jeweler’s art. One very beautiful fob is 
carried out in polished platinum and 
diamonds. The brooch is a convention- 
alized cockerel in baton diamonds, while 
on a chain of baguette diamonds hangs 
a square disk of polished platinum in 
which a diamond sun is set. On the un- 
der side of the disk is a tiny watch with 
engraved figures. 





National 
> 


*Special correspondent to the 
Jewelers Publicity Association. 








Louis Keller, for 20 years a jeweler of 
Fort Worth, Tex., died recently at his 
home, 2320 Magnolia Ave., that city. He 
is survived by his widow, a son, three 
brothers, a sister and his father. 





Certificates Granted by the Horological Institute of America 


Washington, D. C., July 22.—The following certificates were granted at a meet- 
ing of the Examining Board of the Institute held in Washington on July 8: 


Certified Watchmaker 


Name 


August Baumgartner 
Herman S§S. Binford 
Earl S. Dunagan 
Albert A. Haussener 
J. N. McKnight 
Phillip Miller 
Hamilton Eveleth Pease Self 
Donald H. Pratt Self 
Chester A. Watson 


G. W. Haltom 


Employed by 
American-Swiss Watch Co. 
Dupen & Deason 
Dunbar & Jones Co. 
Charlton & Co. 


Terome Meyer & Son 


Fisher Jewelry Co. 


Address 
Cincinnati, Ohio 
Sacramento, Cal. 
Yakima, Wash. 
New York 
Fort Worth, Tex. 
Kingston, Pa. 
Providence, R. I. 
Bennington, Vt. 
Pueblo, Colo. 


Junior Watchmaker 


Theron S. Banta Self 

Philip M. Beyer D. H. Hesse 
Henry E. Briggs Self 

Earl William Cremeens 
Isadore Jacob Freedman 
Charles G. Gonding 
William J. Hoffman 
Gilbert T. Humphreville 
Harvey Kenneth Johnson 
John P. Knoll 

Leo DaBonville 

Paul H. Powell 

Frank Pulito 

William Howard Putnam 
Marshal L. Quackenbush 
T. F. Shannon 

Robert R. Sikes 

Albert G. Toller 

E. S. Whistlecroft 


Self 
Self 
D. H. Hesse 


John Pulito 
R. G. Putnam 


Jackson Bros. 
H. R. Chauncy 


Student at Elgin School 
Student at Elgin School 
Wadsworth Watch Case Co. 


Student at Hile School 

Student at Elgin School 
Student at Elgin School 
Student at Bradley Inst. 


Jesse T. Mallory 
Student at Ohio Mech. Inst. 


Waveland, Ind. 
Saginaw, Mich. 
Columbia Falls, Mont. 
Elgin, Ill. 

Hartford, Conn. 
Dayton, Ky. 

Dodge City, Kans. 
Mt. Pleasant, Ohio. 
No. Sacramento, Cal. 
Harmon II. 

Saginaw, Mich. 
Elgin, II. 
Bridgeport, Conn. 
Eldorado, III. 
Peoria, II. 

Franklin, Ky. 
Cincinnati, Ohio 
Edmonton, Alta, Can. 
Calgary, Alta, Can. 


The next meeting of the Examining Board will be held Sept. 16, 1930. All watches 


for that test must be in by Scpt. 1. 
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AT THE DOOR 
of 


A NEW ERA 






We are at the beginning of a new era— 
To live, learn and progress—new ideas 
in merchandising must be used. The 
new JEWELERS’ CIRCULAR looks forward 
with confidence to this new era—and 
charges itself with a new strength and a 
new courage for still greater service. 
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A new era in which every merchandising outlet 
will be considered as a distributing tool and its 
effectiveness judged by its ability to make a net 
profit. 


* * * * * * * * * 


An era in which the merchant will more than 
ever before need counsel and assistance in per- 
fecting methods and plans that will energize 
the flow of goods through his store. 

An era in which the greatest assistance a busi- 
ness publication can render the jewelry industry 
will be in moving MERCHANDISE-WANTED 
into the jewelry store —and then moving 
CUSTOMER-WANTED GOODS into the cus- 
tomers’ hands at a profit. 

Realizing that this new era will be one of rapid 
tempo—in which the busy jeweler must con- 
serve his time, but still increase his contacts 
with the best merchandising practices—the new 
JEWELERS’ CIRCULAR will alter its publish- 


ing schedule to a monthly basis. 


This will give it, in this new era which is at hand, 
the opportunity of satisfying the jeweler’s need 
for Business Opinions, Buying Facts and Sales 
Energy more accurately, more completely, and 
more successfully. 


The first issue of the new 
JEWELERS’ CIRCULAR will be 
dated OCTOBER, and will 
be mailed September 15th. 




































NEW YORK NOTES 





Donald Mazer of the Joseph Mazer Co., 
Inc., 10 W. 47th St., this city is now in 
Europe, where he is acting as resident 
buyer for the concern. 

The Winne Specialty Corp., and the 
Karlan Credit Jewelers, New York jew- 
-elry concerns, were recently granted 
charters of incorporation at Albany. 

An assignment for the benefit of cred- 
itors was recently executed by Michael 
Dushkind, jeweler, at 22 Clinton St., with 
William I. Musso as the assignee. 

The sympathy of the members of the 
jewelry trade is being extended to Wil- 
liam J. Mantz, of Mantz & Neuwirth, 
10 W. 47th St., who recently suffered the 
loss of his wife. 

Isidore Rothman, of Rothman & 
Baden, Inc., manufacturer of ladies’ stone 
rings, 66 Nassau St., returned yesterday 
(Wednesday) on the Paris, after a nine 
weeks’ trip abroad in the interest of his 
firm. 

Eugene H. Valle, precious stones, 170 
Broadway, was recently ordered by the 
War Department to report for duty with 
the 16th Infantry, United States Army, 
at Camp Dix, New Jersey, for 15 days. 
Major Valle is a Reserve Officer and his 
period of summer service began last 
Sunday. 

E. Tornoe, formerly of Diller & 
Tornoe, Inc., has taken over the line of 
Danish Art pewter formerly handled 
by that concern and is sole importer and 
distributor of this line in the United 
States. He will operate under the name 
of the E. Tornoe Co., with offices and 
show rooms on the seventh floor of 225 
Fifth Ave. 

The executive committee of the Jewel- 
ers’ Security Alliance held its regular 
monthly meeting on Friday, July 11, 
at the organization’s headquarters 15 
Maiden Lane. At this meeting 16 new 
members were accepted in Class B and 
one Class A member was transferred to 
Class B. Four rewards were ordered 
paid. 

An involuntary petition in bankruptcy 
was filed last Thursday against Ab- 
wirth, Inc., retail jeweler, 4389 Seventh 
Ave. The petitioning creditors and the 
amounts of their claims are: Star Jew- 
elry Co., upwards of $500; Max Singer, 
$329, and Fred Kaufman, $750. Prior 
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to the filing of the petition an assign- 
ment for the benefit of creditors was ex- 
ecuted by the alleged bankrupt. 
Members of the trade are extending 
their condolences to Otto D. Wormser, 
president of the National Jewelers Board 
of Trade, who suffered the loss of his 
wife last Friday. Funeral services were 
held Sunday from the West End Funeral 
Chapel, 200 W. 91st St., with burial at 
Mount Pleasant Cemetery. Mrs. Worm- 
ser was also the mother of Richard S. 
Wormser, dealer in pearls, 22 W. 48th St. 





Listed among the accessions and loans 
of the Metropolitan Museum of Art in 
its bulletin for July are found the follow- 
ing: a gold and enamel snuffbox, with a 
portrait of Louis XVI, by Sicardy, 
French; a silver standish, Flemish, early 
XVIII century; a pair of silver salts 
made by Edme-Pierre Balzac, 1754-1755, 
French, and a pair of silver candelabra, 
Genoese. These articles were the be- 
quest of Edward C. Post. 

Charles Hall, Inc., importer of gift 
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wares and novelties, recently moved into 
the new Hall House at 16 E. 38th St., a 
14 story building purchased this spring 
by that concern. The new Hall House 
is a modern building and allows for not 
only much larger and more adequate dis. 
play of the various lines, but provides 
as well for much future expansion. Al.- 
terations are now complete and one of 
the features of the new quarters is the 
exact reproduction of the old Hall House 
entrance doorway. 

Among the interesting prizes awarded 
this season is what is known as the Her. 
bert Hoover Trophy, given for the larg. 
est marlin swordfish of the _ season 
caught on heavy tackle. This trophy 
was donated by Lieut. Col. Grand £, 
Dolge and is offered at the Tuna Club 
of Catalina Islands, Cal. It was a 
medal of sterling silver, gold plated, the 
top of which bears a swordfish rampant 
and the inscription done in colored en- 
amel. The trophy was designed and 
made by Robert Stoll, 19-21 Cliff St. 
this city. 

Nat Ross, film director, recently visited 
Maurice Klisto, eastern division repre- 
sentative of the Quaker Silver Co. at 
its offices and showrooms, 320 Fifth 
Ave., this city, in reference to starring 
him in a Russian operatic vehicle. They 
later joined Mr. Smith, scenario writer; 
Ben Holmes, stage director, and Alex- 
ander Carr, famous star, and discussed 
the possibility of Mr. Klisto getting away 
from the firm for about three months as 
it will necessitate that length of time to 
complete the picture. Mr. Klisto, at one 
time, was known as a famous opera 
singer and appeared in several Russian 
operettas. He informed Mr. Ross that 
the matter will be taken up with the 
executive board of the company to deter- 
mine whether a leave for that period can 
be arranged. 

The Maiden Lane Fishing Club, which 
has been in existence for the past several 
years, made its final trip for the summer 
last Tuesday. On that occasion the 
members and guests made their weekly 
trip to the lower bay and as usual re- 
turned heavily laden with fish. The 
record catch of the season was made on 
July 15 when 300 fish were hooked and 
brought aboard the fishing smack. The 
catch included porgies, sea bass, black 
fish and fluke. Those who made up the 
party included: Garnet Hunt and his 
brother, Clyde L. Hunt, who is a retail 
jeweler of Whiteville, Tenn., “Bill” Peck, 
John Wirth, George Frey, Irving Eck- 
stein and William Wagner. First prize 
for the day went to Clyde Hunt who 
landed a huge fluke. The trip last Tues 
day ended eight successive weeks of fish- 
ing for the club which enjoyed an ex: 
cellent season. Weekly, the boat in 
charge of Captain William Claire, left 












ft a t>na eo a cw Os me 


Ss te 1. © 


ae ee ee oe a ee 


aie. dae” ae. oe et ne ee a ee Lee ee oe. ae, Week 1 eee Ghee ae, = ee ee ee 








nto 


ing 
use 
not 
lis. 
des 
Al. 


the 


use 


er- 
rg- 
On 


ub 





July 24, 1930 





from Sheepshead Bay going to the fish- 
ing grounds in the lower bay. 

Lester W. Veit. of B. & L. Veit, Inc., 
1i Maiden Lane, is sailing tomorrow 
(Friday) for the European diamond 
markets, on the La France. Mr. Veit 
expects to spend quite some time abroad 
purchasing diamonds. 

The following New York concerns 
were recently granted charters of in- 
corporation at Albany: Pargravure 
Corp., jewelry; Jewels by Karples, jewel- 
ry; Warren Pearl Products Corp., arti- 
ficial pearls and the Oriental Pearl 
Corp., precious stones. 

Henry Astor, treasurer of the Execu- 
tive Board of the Retail Jewelers Associ- 
ation of New York, left yesterday 
(Wednesday) for Loch Sheldrake, New 
York, where he will enjoy a sojourn. 
Mr. Astor is making the trip by auto- 
mobile and plans to return Aug. 6. 

There will be a meeting of the Metro- 
politan Retail Jewelers Association next 
Thursday evening at the Odd Fellows’ 
Temple, 106th St. and Park Ave., for the 
purpose of discussing the activities of 
the organization in preparation for the 
national convention Sept. 14 to 19 at the 
Hotel Pennsylvania. Other matters of 
importance will be dealt with and all 
members are urged to attend. 

Returning’ from abroad last week, 
Joseph Polak of the From Cutter Direct 
Diamond Corp., 87 Nassau St., New 
York, recited some interesting observa- 
tions on his study of the reaction in 
Europe to the newly enacted Tariff Bill. 
Mr. Polak returned on the Bremen after 
a six weeks’ trip abroad. In his survey, 
Mr. Polak found that the prices for dia- 
monds before and after the enactment 
of the Tariff Act were unchanged. This 
condition still exists, stated Mr. Polak, 
despite the predictions made by many 
American dealers that the Syndicate 
would advance prices after the bill was 
passed to offset the decreased rate of 
tariff. The cutters have decided to work 
full force and full time in Antwerp as 
well as in Amsterdam. “European cut- 
ters,” concluded Mr. Polak “were disap- 
pointed at the small number of American 
buyers in the market at this season of 
the year.” 

The late Charles L. Guy, former 
justice of the New York Supreme Court, 
who died in Washington, D. C., Tuesday 
night, will be remembered by the older 
members of the jewelry trade of this sec- 
tion for his interest in the industry and 
the work he had done to improve it. 
Judge Guy was the son of a Third Ave. 
retail jeweler, Pierre Guy, and though 
he worked in his father’s store did not 
follow the latter’s vocation. He became 
a lawyer, later went into politics and 
became a member of the New York State 
Senate in 1893. It was while in the 
Senate, he sponsored one of the first 
fraudulent advertising bills introduced 
In the legislature and later had charge 
of the amended Sterling Silver Stamping 
Laws which were finally enacted. Judge 
Guy who was 75 years old at the time 
of his death became eminent as a lawyer 
and jurist. He was a speaker at a num- 

t of jewelers’ banquets in New York 
on many occasions. 
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NEWARK 


Allsopp Bros., 26 Camp St., are closed 
for two weeks taking an inventory. 

Alexander A. Hastreiter, 207 Market 
St., has expanded his office space by 
adding a new room, opened July 1, which 
accommodates 40 additional feet of show 
cases. 

Articles of incorporation were filed 
‘Thursday by the Reminder Clock Co., 
Inc., to do business in Newark. Total 
stock consists of 2,500 shares at no par 
value. John J. McDonough and Andrew 
W. O’Rourke, of Newark and Robert F. 
Darby of Westfield are named as the 
incorporators. 

Detectives in Pennsylvania uncovered 
$1,000 worth of jewelry on Wednesday, 
July 8, which had been stolen from 
Walter S. Leigh’s store in Clinton, N. J. 
Two men, one of whom was in possession 
of the jewelry, were returned to New 
Jersey and are held in the county jail 
at Flemington. 

George M. Elliott, retail jeweler, 268 
Main St., Paterson, N. J., was robbed 
last Thursday by a group of bandits who 
entered on the pretense of redeeming a 
repaired watch. As Mr. Elliott turned 
to the safe he was struck on the head 
with the butt of a revolver. Regaining 
sensibility, he saw the bandits getting 
away with a quantity of jewelry. 


PHILADELPHIA 


Jacob M. Teker has sold Long’s jewel- 
ry and optical store at 1627 South St., 
to David Stone. 

Max Goldstein, leaves for Europe on 
Aug. 1, on a diamond and jewelry buy- 
ing trip for H. O. Hurlburt & Sons. He 
will visit France and Germany. 

George Miller, for many years a lead- 
ing jeweler in Mahanoy City, in the 
anthracite region of Pennsylvania, died 
in a hospital here where he had been 
under treatment for some time. 

Morris Rosenblum, a member of the 
firm Rosenblum Bros., 715 Sansom St., 
has left for his annual trip to the north- 
ern part of the United States, touring 
Canada and the New England states. On 
his trip, Mr. Rosenblum will call on sev- 
eral of the firm’s business associates and 
accounts. He expects to return to Phila- 
delphia within six weeks. 

A handsome card announces to friends 
of J. J. Cohen, diamond importer, with 
offices in the Fidelity-Philadelphia Trust 
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building, that he has just sailed for 
Europe and the diamond centers on his 
annual buying trip. He will visit Lon- 
don, Paris and Amsterdam and will re- 
turn early in September. He sailed on 
the Europa from New York. In his ab- 
sence, Adolph J. Richter is in charge. 

The Jewelry Trades building, a hand- 
some new structure at Eighth and San- 
som Sts., has practically been completed 
and the first floor stores are being oc- 
cupied by several firms which have been 
in other locations in the wholesale dis- 
trict. The building, eight stories high, 
presents a handsome addition to the 
appearance of the street. It is finished 
in light brick and is well designed for 
plenty of air and light. The firm of 
Paul & Brady is installed in the corner 
with fine display windows on both San- 
som and Eighth Sts. J. Beifeld and H. 
Rosenberg are occupying street floor 
stores on the Eighth St. side and on the 
Sansom St. front are M. Shapiro & Son, 
and diamonds, and Milton Neff, diamond 
merchant. A number of the upstairs 
offices have been rented. 

The case of a son robbing his father, 
who is connected with the jewelry busi- 
ness here, revealed a family estrange- 
ment and the theft of jewelry valued at 
$15,000 with $265 in gold coin included 
in the loot. The father is Mark Mc- 
Closky of Tyson St., who is well known 
to the jewelry trade here. He specializes 
in attending jewelry auctions and buying 
goods, to sell later to retailers. McClosky 
lives alone, his wife and two sons 
residing in another part of the city. 
The jewelry was taken from a secret 
hiding place in McClosky’s home where 
he kept his surplus stock. The father 
told police the son was the only one be- 
sides himself who knew of the location 
of the jewelry. The police say the son, 
Francis McClosky, confessed to detec- 
tives that he had forced a rear door to 
the house and taken the jewelry. Most 
of the loot was recovered in the attic 
of the home of the son, but the father 
asserted that a ladies’ diamond mounted 
watch, valued at $250 and a man’s wrist 
watch were missing. Jewelry valued at 
$500 was found in the home of a friend 
of the son and he and another companion 
of the young man are held as accomplices 
in the theft. Young McClosky was held 
without bail on charges of burglary. 
The father told police he will insist on 
prosecution. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended July 19, 1930. 
The U. S. Assay Office reports: 
Gold bars exchanged for gold 


CME. « teh uwvuvisaakeieedea a $254,289.11 
Gold bars paid depositors...... 23,756.09 
WOR. cox enw aun henna wees $278,045.20 


Of this, gold bars exchanged for gold 
coins are reported as follows: 


Date * Exchange 


TOG BSc vcccccacvaseqeccaseccs $96,549.79 
pee | CY RCTRTEE TEE Ee 30,907.12 
8 Fences ct cednwaesnadwtcas 50,529.28 
PSRs asa as 6e6esg cele cane cans 30,812.72 
0 Read d dkasedseeweneaccasess 25,467.95 
O° ($Reesehks tach cus ed waweeds 20,022.25 

EG ase ducaceewn tetas $254,289.11 
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Death of Elmer T. Arnold 


PROVIDENCE, R. I., July 19.—Elmer T. 
Arnold, one of the most expert watch- 
makers of this city and for the past 12 
years or more head of the watch de- 
partment of J. A. Foster & Co. and for 
the past three years manager of the 
Foster’s Jewelers, the successor of the 
former company, died late tonight at 
the Homeopathic Hospital. He was in 
his 52nd year and had been in good 
health, attending to business every day 
until seized by a heart attack last Tues- 
day at his home, 175 Armington St., 
Edgewood. 

Mr. Arnold was born at Lafayette, 
R. I., on May 17, 1879. He came to 
Providence about 35 years ago and 
opened a retail jewelry and watch- 
maker’s store on Dorrance St. When 
the building was demolished he became 
associated with J. A. Foster & Co., as 
head of the watch and clock department. 
When the business was reorganized as 
Foster’s Jewelers, Mr. Aronld became 
manager succeeding J. Arthur Clem, 
which position he retained until his 
death. 

Mr. Arnold was a member of Mount 
Vernon Lodge of Masons, of Providence 
Royal Arch Chapter, Calvary Com- 
mandery of Knights Templars and of 
Palestine Temple of the Mystic Shrine. 

Deceased is survived by his widow and 
two sons. 


Henry Lappley 


MAZOMANIE, WIs., July 17.—Henry 
Lappley, for 40 years proprietor of the 
jewelry and drug store at Mazomanie, 
Wis., died suddenly last Sunday, of heart 
disease. Funeral services were held 
under Masonic auspices with burial in 
the Mazomanie cemetery. 

Mr. Lappley, who was 71 years of age, 
had started in the jewelry and drug busi- 
ness in 1890. 

He is survived by his widow, five 
daughters and one son. 


Career of Adlai S. Walters 


TACOMA, WASH., July 17.—The re- 
cent death in this city, of Adlai S. Wal- 
ters, city commissioner of finance, was 
deeply regretted in the jewelry trade as 
Mr. Walters was a very successful jew- 
eler here from 1912-1926, at which time, 
he retired to take a position under the 
city. 

Though a young man, he had estab- 
lished a reputation as a watchmaker and 
_ had conducted a large manufacturing 

jewelry business. He had been official 
timekeeper for six railroads. 

Mr. Walters was born in Lamonte, 
Mo., Aug. 31, 1892, and came of a 
family which is identified with the jew- 
elry trade. His brother, Marvin M. Wal- 
ters, is a well known watchmaker of 
Green Bay, Wis., and a writer of articles 
on watchmaking After learning his 
trade, the deceased conducted a business 
for 14 years in Tacoma. He is survived 
by his widow. 

He underwent a severe operation in 
Detroit, three years ago, and apparently 
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recovered but a few weeks before his 
death, the malady returned and he sank 
quickly until the end. 

Mr. Walters was a member of the 
Order of Elks and was prominent in St. 
Paul’s Methodist Episcopal Church. In- 
terment took place in Tacoma. 


Fred M. Reiche 


Los ANGELES, July 18.—The remains 
of Fred M. Reiche, who for many years 
was in the jewelry business here, were 
laid at rest today, the funeral rites being 
solemnized at the First German Lutheran 
Church, in which congregation he had 
been one of the most active members. 
Death was the result of a stroke of 
paralysis, suffered on July 15 at his 
home, 535 W. 40th St. 

Mr. Reiche was born in Madison, Wis., 
in 1860, coming to California in 1880, 
settling first at San Jose. He removed 
to Los Angeles, in 1884, where he en- 
gaged in the retail business, retiring in 
1911. Although retired he was more or 
less active in jewelry circles. 

Deceased is survived by his widow, and 
by his sons, Charles F. Reiche, candidate 
at the next election for Superior Judge 
and Clarence Reiche, manufacturer. 








Two Alarm Fire Causes Heavy 
Damage to Providence Jewelry 
Plants 


PROVIDENCE, R. I., July 19.—About 50 
employes, including more than a score 
of young women, escaped down the fire 
escapes and one fireman was injured 
when a two-alarm fire swept through the 
five-story Baker building at 227 Eddy 
St., occupied by several manufacturing 
jewelry and allied establishments. The 
fire which it is believed started from 
spontaneous combustion in the lacquer 
room of Brennan & Critchley, jewelry 
colorers and lacquerers on the third floor, 
spread so rapidly that those on the 
fourth and fifth floors were unable to 
leave the building by the stairways and 
had to flee to the fire escapes. 

Two minor explosions preceded the 
spread of the fire, which, according to 
Thomas J. Critchley, owner of Brennan 
& Critchley, were caused by strong rays 
of the sun beating upon quantities of 
lacquer in a section of his plant. His 
loss amounted to upwards of $1,500 
which is covered by insurance. Em- 
ployes on the fourth and fifth floors knew 
nothing of the blaze roaring beneath 
them until fire apparatus rolled into 
Eddy St. Thick clouds of smoke en- 
veloped the downtown jewelry manufac- 
turing district a few minutes after the 
first alarm was sounded. 

The plant of Pollard & Darling on the 
fourth floor suffered damages of a few 
hundred dollars and was fully covered 
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by insurance. The losses here would 
ordinarily have been heavier but the firm 
was just moving into the building from 
its former quarters, 158 Pine St., and 
had not become established. A. Holt & 
Co., gold and silver platers on a lower 
floor, were damaged several hundred 
dollars by water as was the C. C. Carter 
Machinery Co., jewelers’ machinery. 








BUSINESS RECORDS 


Thorvald Jensen, Bridgeport, Conn., 
has been adjudicated bankrupt. 

A voluntary petition in bankruptcy 
has been filed by Richard Brand, Middle- 
town, Ohio. 

An involuntary petition in bankruptcy 
has been filed against the Helen Mfg, 
Co., Newark, N. J. 

An involuntary petition in bankruptcy 
has been filed against Joseph A. Smith, 
Providence, R. I. 

An involuntary petition in bankruptcy 
has been filed against the Diamond Shop, 
Inc., Blackwell, Okla. 

The business of the Cut Rate Jewelry 
Co., Salt Lake City, Utah, has been 
levied upon by the landlord and sold 
out under execution. 

A voluntary petition in bankruptcy 
has been filed by the Nixon Jewelry Co., 
Borger, Tex. Assets are given as $10,712 
and liabilities $9,320. 

Gerardo Terranova, Chicago, is offer- 
ing a settlement of 20 per cent on the 
dollar. Assets are given as $2,600 of 
which $2,100 represents fixtures, while 
the liabilities total $7,500. 

Joseph I. Holland, Anderson, Ind., has 
assigned for the benefit of creditors. 
Assets are estimated at $11,000, while 
liabilities amount to approximately 
$7,100. 

A voluntary petition in bankruptcy 
has been filed by Harvey C. Anderson, 
Henderson, N. C. Assets are given as 
approximately $2,000 and _ liabilities 
about $6,500. 

The Chancery Court has appointed a 
temporary receiver for the business of 
Bader & Sandler, manufacturing jewel- 
ers, 475 Washington St., Newark, N. J, 
in proceedings brought to protect the 
assets. 

O. C. Zastrow, Brainerd, Minn., (for- 
merly Kasson, Minn.) is offering 4 
settlement in full of three per cent on 
the dollar. Assets representing mer- 
chandise are given as approximately 
$642, while the liabilities amount to 
about $4,844. ' 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 
U. 8. Gov’t New York 


London 
Assay Bars’ Official 


Date Official 
July 16... 
EBs oes 
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CHICAGO NOTES 


Announcement has been made that 
Frank Thoennissen, formerly with the 
Gorham Co., has been made manager 
of the Chicago branch of the Alvin Corp. 

Wm. Schwab, of J. R. Wood & Sons, 
spent a few days of the past week in 
Chicago visiting at the local offices and 
supervising the remodeling of the offices. 

F. C. Strang, formerly a member of 
the L. H. Schafer Co., which business has 
been liquidated is now associated with 
A.G. Schwab & Son, of Cincinnati. 

Harry Aronson, of the Manheimer 
Watch Co., and Mrs. Aronson, are spend- 
ing a couple of weeks in Indiana, en- 
joying a complete rest. 

John G. Leiner, vice-president of Benj. 
Allen & Co., returned last Monday with 
his family from a visit to Canada, where 
they visited at their old home. 

John C. Byxbee, of the International 
Silver Co., has been transferred from the 
home offices to the Chicago offices, in the 
capacity of merchandiser and statistician. 

The first dividend of 331/3 per cent, 
inthe matter of L. H. Schafer, has been 
distributed to creditors by Louis Gold- 
man, of Goldman, Allshouse & Healy, 
trustee, 

Oscar Silver, of the William Silver 
Co, Johnson City, Tenn., is spending 
about a week in Chicago looking over 
the markets and visiting places of in- 
terest. 

Charles Hubbard, auctioneer, with 
with offices at 10 S. Wabash Ave., re- 
turned to Chicago last Thursday from 
Detroit, where he motored with his 
family. 

“Bill” Schumann,. of the Leubusher- 
Schumann Co., is making a trip through 
his southern territory and will return 
to Chicago in time for the Chicago 
Trade Show, Aug. 4. 

“Steve” Leubusher, of Leubusher- 
Schumann Co., has sufficiently recovered 
from his recent illness to devote a few 
hours each day at his office. Mr. Leu- 
busher has been ill since early in June. 

William Shapiro, Milton Felsenthal 
and Alfred Ganz, of the Manheimer 
Watch Co., left last week for their re- 
spective territories and will be away for 
several weeks, 

e firm name of Levitan & Weiner 
Co, platinumsmith and manufacturer, 
been changed to the H. Weiner Co. 
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This concern has been in business for 
several years. 

Henry Klaas, of the Henry Klaas Co., 
Garland building, left this week accom- 
panied by his wife on a motor trip to 
New York and the New England States. 
Mr. Klaas will be away for about three 
weeks. 

J. W. Hook, of Hook,& Simons, man- 
ufacturers’ representatives with offices 
on the eighth floor of the Heyworth 
building, will return to his offices next 
week from an extended pleasure trip to 
his summer home in Canada. 





Park V. Bovyer, western representa- 
tive for Buss-Linthicum-Thorson, ar- 
rived at the home offices in the Jewelry 
Mart last week. Mr. Bovyer will spend 
about a week here getting his new fall 
line before starting out on his territory 
again. 

Fred C. Emerson, manager of the 
Chicago office of the Eisenstadt Mfg. Co., 
just returned from Picton, Ont., where 
he spent several weeks resting. Mr. 
Emerson was accompanied by his wife 
and son, Fred, Jr. His family will re- 
main there until early in September. 

Jos. P. Brennan, of Buss, Linthicum- 
Thorson, returned last week from the 
East where he visited the scenes of his 
childhood for a couple of weeks. After 
spending a week in Chicago replenishing 
his stock, Mr. Brennan left on his fall 
trip through the Pacific Coast. 

Emil Noel, diamond dealer, located in 
the Heyworth building, accompanied by 
his wife and daughter left this week to 
motor to northern Wisconsin, where they 
will remain for about two weeks. Mr. 
Noel’s son, Albert, is in charge of the 
business during his father’s absence. 

J. D. Grassick, formerly manager of 
the Chicago office of The Alvin Corp., 
has been promoted to the position of 
General Sales Manager of The Alvin 
Corp., with headquarters at the factory 
in Providence, R. I. Mr. Grassick suc- 
ceeds C. S. De Ford. 

A. W. Levy, Chicago manager for the 











Star Watch Case Co., just returned from 
Ludington, Mich., where he spent a week 
at the home offices attending sales con- 
ferences, and getting his new fall line. 
While there Mr. Levy had time to play 
golf and came home as the champion 
of the Star Watch Case Co. 

George B. Goldfarb, of the George B. 
Goldfarb Co., Oklahoma City, Okla., and 
Mrs. Goldfarb spent some time in Chi- 
cago last week looking over new fall 
lines. They left here for New York 
where they will spend a few days on 
business and from there will go to At- 
lantic City. 

William Helbein, of the Helbein-Stone 
Co., New York, called on his many 
friends in Chicago last week. Mr. Hel- 
bein, passed through Chicago en route 
home from California where he combined 
a business and pleasure trip. While here 
he spent a great deal of his time at the 
concern’s Chicago office visiting with 
“Jim” O’Grady, the local manager. 

A. Unger, retail jeweler, located at 
1226 Milwaukee Ave., for many years, 
will remove his business to 1223 Mil- 
waukee Ave., just a few doors away, by 
Aug. 1. This move was made necessary 
because the building he occupies will 
be torn down to make way for the widen- 
ing of Ashland Ave. Mr. Unger will 
move back to his old location when the 
new building is erected. 

Word was received at the Stein & 
Ellbogen Co.’s office, recently that Julius 
T. Kirkland, their Louisiana represen- 
tative, passed away at his home, 2112 
Octavia St., New Orleans, La., on Thurs- 
day of last week. Mr. Kirkland had 
been in ill health for some time, in fact 
he was unable to make his fall trip last 
year. He was 59 years of age. Funeral 
services were held at the Chapel thence 
to St. Andrews Episcopal Church. He 
was a member of Quitman Lodge No. 
76, A. F. & A. M. His widow, Isabelle 
DuFerridi Kirkland survives him. 

Miss Beulah Owens, of W. R. Neumann 
& Co., wholesale jewelers, 162 N. State 
St., had an exciting experience last 
Thursday evening when she was acci- 
dentally locked in the vault. Miss Owens, 
went into the vault to set the alarm for 
the night and in some manner the vault 
locked. Other employes being unable to 
work the combination called the A. D. T. 
Finally the Hall Vault Co. was called 
and an expert responded. The vault was 
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opened and Miss Owens walked out feel- 
ing none the worse for her experience. 

The International Silver Co., has re- 
organized its sales force. All salesmen 
will operate from district offices, of which 
there are five, New York, Chicago, At- 
lanta, St. Louis and San Francisco. The 
Chicago district covers the country from 
Cleveland to Montana and from the north 
border to southern Illinois. This re- 
organization was made for the purpose 
of giving the dealer better service and 
making it possible for salesmen to call on 
them more frequently. Each major line 
has a field manager whose duty will be 
to work with the salesmen in the various 
territories so that he will have an inti- 
mate knowledge of the dealers’ needs 
and can transfer this information to the 
central organization. Field managers 
are W. H. Rice, 1847 Rogers Bros.; Don 
J. Dorsey, Holmes & Edwards; Neal M. 
Randall, Wm. Rogers & Son; Harry 
Goodison, all International hollowware; 
C. W. Gaines all International sales goods 
on flatware. The new organization took 
place on July 1, and all salesmen in this 
district are operating from Chicago sales- 
rooms. The following salesmen have 
been added to the force: C. M. Ford, J. F. 
Huber, S. A. Bai, George Bolger, R. D. 
Stuteville, J. P. Branyeb, A. E. Murray, 
and G. Chapman. B.S. Felvey, of the 
Chicago office has been appointed district 
manager. 


MILWAUKEE 


An attempt was made during the past 
week to break into the Ives jewelry store 
at Marshfield, Wis., but burglars were 
frightened away when noise made by 
tinkling glass attracted the attention of 
an employe at a local theater across the 
street. The would-be burglars had used 
a “jimmy” and pryed open a rear win- 
dow. 

Two squad cars filled with detectives 
rushed to the jewelry store of Edward 
Feiling, this city, early Saturday, July 
12, when the burglar alarm sounded. No 
one was in the store, however, and when 
police attempted to communicate with 
Mr. Feiling they learned that he was 
at Lake Beulah with his family. All 
other means failing to stop the alarm, 
it was necessary to telephone to the 
jeweler—at the lake and have him come 
to Milwaukee with his keys and quiet the 
alarm which rang for several hours. It 
is believed that the burglar alarm started 
ringing because of the extremely hot tem- 
perature in the store. 

More than 40 jewelers, members of the 
Milwaukee District Jewelers Club, were 
in attendance at the annual picnic, held 
July 16 at the Oakton Country Club at 
Pewaukee Lake. The majority of the 
members started out in the morning, and 
were entertained at the club for luncheon 
at noon and dinner in the evening. The 
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wholesalers won the baseball game by 
an overwhelming majority, and the entire 
group joined in the other games and con- 
tests arranged for the entertainment of 
the members. John S. Jankowski, Mil- 
waukee retail jeweler, won the grand 
attendance prize, a golf bag and clubs, 
August Axt, wholesale jeweler, won a 
rod and reel and Gilbert Umbs, retail 
jeweler, won a swimming suit. 


CLEVELAND 


H. B. Mathes for many years in charge 
of the repair department of the Bowler 
& Burdick Co., has formed a partner- 
ship with Edwin J. Roberts and has 
opened a retail jewelry store on E. 
142nd St. 

The store of the Rivchum Jewelry Co., 
10516 Superior Ave., was broken into re- 
cently by thieves who gained entrance 
through a basement window. According 
to the report made to the police by 
Charles S. Rivchum, proprietor, the en- 
tire contents of the safe were taken, the 
loss aggregating several thousand dol- 
lars. 

A number of Cleveland retail jewel- 
ers have been approached by the Van 
Sweringen interests operating the new 
Union Terminal on the Public Square 
and opened several weeks ago, to operate 
a jewelry store on the concourse of the 
station. When the station is in full 
operation, it is estimated that 175,000 
people will pass through it daily. In 
addition to trains, rapid transit and 
street cars will also use it. 

George Keck, manager of the Gear 
Watch Co., retail jeweler, in the Colonial 
Arcade suffered a hemmorage of the 
brain on Saturday afternoon, July 12 
that caused his death. Mr. Keck had 
been connected with the jewelry business 
for the past 18 years. He was 36 years 
of age and well known in the trade and 
his sudden passing came as a shock to 
his many friends. He is survived by 
his widow and four children. Burial was 
in Bedford, Ohio. 

The regular monthly luncheon meet- 
ing of the Cleveland 24 Karat Club was 
held on Wednesday, July 16, at the Hotel 
Winton with a good attendance.. H. N. 
Beattie, president, presided. Following 
routine business there was a round table 
discussion relative to national associa- 











July 24, 1930 


tion affairs, which proved so interesting 
that it was 3 o’clock before the meet. 
ing adjourned and then members op. 
tinued it for an additional hour in the 
hotel lobby. Much satisfaction was ey. 
pressed over the meetings held by Mr 
Coffey in Cleveland, which were felt to 
have resulted in much good from 4qlj 
standpoints. 








OMAHA 


O. C. Homan, president of the C. B, 
Brown Co., Omaha, together with his 
family, is at Estes Park, Colo. 

Among the out-of-town jewelers jp 
Oriuha during the week were E. & 
Freeman, Oakland, Iowa; and H. Chris, 
Nelson, Leigh, Neb. 

Hot weather and vacations are occupy. 
ing the attention of a great many of the 
jewelers. Collections are a bit dull, 
The wheat crop has just begun to move, 
and has not yet come into full swing, 
The wheat crop in the Omaha territory 
is tremendous, but with the market not 
quite as satisfactory as last year at this 
time, the movement of wheat to market 
is slower. 








DETROIT 


The Greater Detroit Retail Merchants 
Association has arranged an elaborate 
program of sports for the annual picnic 
on Bob-lo Island, scheduled for Aug. 12. 
This date will be a general jewelers’ day, 
and most of the retail and wholesale es- 
tablishments in Detroit and suburbs are 
expected to close all day. There will be 
baseball games, numerous contests, and 
addresses. 

William P. Fenske, president of the 
Michigan Retail Jewelers’ Association, 
has recently returned to his store, after 
a trip of a week or more, making a sur- 
vey of the jewelry business out in the 
State. He finds that retailers in the 
summer resort areas are doing a normal 
business, which means a good business 
for such sections. The retailers at 
Traverse City and Petoskey, for in 
stance, he found were particularly 
favored. Away from such resorts, he 
did not find things so favorable. Mr. 
Fenske believes, however, that the bot- 
tom has been reached, but does not ex 
pect any considerable improvement until 
late in the fall, when it will continue to 
improve up until Christmas time. 








NEW ENTERPRISES 


W. S. Roulstom is opening a jewelty 
store at Santa Barbara, Cal. 

Shaw’s, Ltd., is the name of a new 
credit jewelry store opened recently 4 
757 S. Hill St., Los Angeles. 

H. B. Mathes and Edwin J. Roberts 
have formed a partnership and have 
opened a retail jewelry store on E. 142nd 
St., Cleveland, Ohio. 
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LOS ANGELES 


Martin Smith, representative of the 
G. G. Voege Jewelry Co., is traveling 
up the coast to Oregon and while absent 
his place is being filled by Roy E. Smith. 

George F. Blakeslee, formerly in the 
Title Guarantee building, has returned 
to the city from a trip through central 
and northern California. 

Lewis Roth, wholesale jeweler, has 
removed his office to Suite 614 in the 
Title Guarantee building, 220 W. 5th 
St. 

D. Miller, diamond dealer, Title Guar- 
antee building, has taken his son, Horace 
Miller, into his business. The latter has 
been attending the University of South- 
ern California. 

William Davidson, who recently re- 
tired from the retail business to engage 
in the diamond brokerage line, is con- 
yalescing from an illness of more than 
a month. 

M. Weller, engraver to the trade, has 
moved his offices from 904 to 803 Title 
Guarantee building, where he has more 
space. Mr. Weller also will manufacture 
wedding rings. 

Ira W. Smith has moved from the 
Broadway Central building, to the Met- 
ropolitan building, and Mr. Smith, who 
has just returned from a trip down the 
Coast left immediately for the San Ber- 
nardino district. 

Nathan Blank, of Holstein & Blank, 
who has been off the road for two years, 
has resumed visits to his old territory 
and began to call on the coast trade last 
Monday. He will visit the towns and 
tities between here and San Francisco. 

Isadore Ackerman, New York, will 
open a place at Suite 505 Title Guar- 
antee building. Mr. Ackerman is well 
known to the retail trade of California 
and will carry a general line of jewelry. 

W. E. Phillips, manufacturers’ agent, 
has returned from a visit to the East, 
getting back a little earlier than he 
had intended so as to be here in time 
for the jewelers golf tournament. 

Morris Posner has opened a diamond 
brokerage firm on the sixth floor of the 
Title Guarantee building, having moved 
from the eighth floor of the Metropolitan 
building. A. J. Tivol, recently from 
Southgate but formerly in business in 
Texas, is associated with Mr. Posner. 


Nate Morris has purchased the jewel- 
ty concessions in the chain stores of 
“Eggers,” about 12 in number, all in 
southern California. Already two stores 
in Los Angeles have been stocked by Mr. 
Morris and those at Long Beach, Hunt- 
ington Park and San Bernardino are 
how being fitted out. The remainder are 
being prepared for opening in the near 
future. 


W. B. Sunderland, president of Sun- 
derland & Miller, Metropolitan building, 
has been chosen president of the Pacific 
Coast Art and Gift Show, which has 
Just concluded its annual exhibition in 
San Francisco. Mr. Sunderland states 
that next year two shows will be held, 
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one in Los Angeles, in June, followed by 
the one in the northern city after July 4. 
This will be the first show to be held 
here. He also stated that business at 
the recent show was better than he had 
anticipated. 


Joseph Reed, who has been with the 
E. W. Reynolds Co. for more than 20 
years, and previous to that with Mont- 
gomery Bros., was called to the main 
office, last Saturday, and presented with 
a gold mantel clock by his associates, the 
occasion being the 50th anniversary of 
his wedding. The clock was suitably en- 
graved reading ‘1880-1930 with Sincere 
Best Wishes on your Golden Anniver- 
sary, from your Friends and Co-Work- 
ers, July 31, 1930.” The presentation 
was made a little earlier than the date 
of Mr. Reed’s marriage, 50 years ago, 
because he had arranged to leave on his 
vacation, last Saturday evening. 


James Apffel, of the Southern Cali- 
fornia Jewelers Golf Association to- 
gether with Glenn Averill, secretary, is 
making arrangements for the mid- 
summer tournament of the organization 
which is tentatively set for Tuesday, 
July 29. Several clubs are being ap- 
proached with a view of securing one of 
the links for the meeting. Suitable 
prizes are being manufactured and it is 
expected there will be nearly 100 mem- 
bers at hole No. 1 when the time for 
teeing-off arrives. There will be 36 
holes played. The customary luncheon 
will be served at the clubhouse and an 
elaborate dinner after the last hole has 
been reached. 








Bonas Fils & Co., which is the Ant- 
werp branch of Henry Bonas & Co., 
22-23 Holborn Viaduct, London, E. C., 
moved on July 1 from 1 Rue Van Lerius, 
Antwerp, to 63 Rue des Jardiniers, in 
the same city. The Bonas concern is 
reputed to be the oldest in the diamond 
business having been established since 
1862. Their dealings in rough and 
polished are not confined to America 
but extend to every country in the world, 
according to an announcement made by 
the concern. 
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SAN FRANCISCO 


The Edson Adams Co.’s salesmen have 
returned from visiting the factories, rep- 
resented on the Coast by the company. 

F. Kokiel has opened a new retail 
store at 38 E. Santa Clara St., San 
Jose. 

R. Dissing, 615 Kay St., Sacramento, 
has purchased the jewelry stock and fix- 
tures of Ned Farr, 1030-B 10th St., Sac- 
ramento, and will operate both stores. 

N. Cassetta of the Gorham Co. has 
left to cover the northern section, in- 
cluding Oregon and Washington. A. S. 
Peterson left recently to attend the Gor- 
ham sales conference at Providence. 

Arthur W. Bennett, manufacturers’ 
representative, 49 Geary St., has sent 
out cards to the trade announcing that 
he is now representing the Wefferling, 
Berry, Wallraff Co., Inc., Newark, N. J., 
maker of emblematic jewelry. 

The Oneida Community show for deal- 
ers of the Bay region and northern Cali- 
fornia opened in the company’s rooms 
in the Jewelers’ building, July 15. Ivan 
L. Smith, coast manager for the Com- 
munity was in general charge and, as- 
sisted by his staff, he showed visitors 
new fall merchandise. 

E. H. Kocher and F. W. Bocks will 
open a retail jewelry store at 169 1st St., 
San Jose, about Aug. 1. The store will 
operate under the style of Kocher’s, a 
name used by Mr. Kocher’s father in his 
jewelry business in San Jose for 62 
years. The father, R. Kocher, who is 
now dead founded the store. 

H. Cantor of Morgan’& Allen is leav- 
ing for his semi-annual visit to the 
Hawaiian Islands. He expressed much 
satisfaction with the results of the Pa- 
cific Gift and Art Show, held in the 
Palace Hotel here. Morgan & Allen had 
an exhibit there and Mr. Cantor said it 
brought them customers from such dis- 
tant points as Mexico, Honolulu and 
Texas, in addition to buyers from terri- 
tory nearer home. 


CANADA NOTES 


N. Sloves & Co., jewelers, Montreal, 
have dissolved partnership, the business 
being continued by Max and Moe Sloves. 

At the annual convention of the Ontario 
Jewelers’ Association, held in London, 
Ont., recently, the following officers were 
elected: President, E. H. Newman, Brant- 
ford, Ont.; honorary president, H. Gaul, 
Hamilton; vice-president, George A. 
Young, and secretary-treasurer, H. B. 
Tisdale, Toronto. 

Richard Hemsley, a well known jeweler 
of Montreal, celebrated his 84th birthday 
on July 16. He was born in England, 
where he learned his trade, coming to 
Canada when a young man. He started 
business on his own account in a small 
way in Montreal 60 years ago, and has 
had a long and successful career. In 
his younger days Mr. Hemsley was a 
keen yachtsman winning many trophies, 
and was closely identified with the relig- 
ious and social life of the community. 
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Waterford & Son—Jewelers and Watchmakers 


still in the old store, but it can stay 
there for a bit until we decide what to 
do with it. I don’t suppose The Trade- 
well people will be in a big hurry. They 
are working on the other stores first, 
anyhow.” 

“I’m afraid you'll have to get out 
right smart,” the accountant gave a 
broad smile as he spoke. “You see, they 
figgered on gettin’ goin’ on the altera- 
tions on your old store the day after 
you opened here. That’s next Monday.” 

“Oh,. but I can’t possibly manage 
that,” Eric gasped. “They'll just have 
to wait a few days.” 

“Guess you forget that your arrange- 
ment with them calls for possession 
next Monday, and IIl bet a cookie they 
told your brother-in-law to start the 
work then.” 

“Let’s telephone Bijah and find out.” 
Then Eric flushed. He had forgotten 
all about the telephone until two days 
before, and the telephone company had 
said they could not give service for a 
week at least. The young man felt that 
he was a complete failure when it came 
to planning ahead. 

“See him at lunch time,” Judith sug- 
gested. “Much better than phoning.” 
Her lips twitched into a half smile as 
she spoke. 

“T got the total of what you bought in 
New York if you want all the grief at 
once.” Maguire let himself go this time 
and laughed loudly. 

“Hope it’s as funny as you think,” 
Eric scowled as he spoke. 

“Oh, I’m sorry. But cryin’ don’t help 
none. Anyhow, you bought $11,016 
worth of stuff altogether.” 

“WHAT!” Eric and Judith exclaimed 
together. 

“That’s it, exact. It seems like a lot 
of stuff to me. But of course with all 
the money you took in at the sale, it 
shouldn’t be so bad.” 

“All that money!” Eric snorted. “I 
had accounts payable of $6,400 to come 
out of that.” 

“Oh, well, your paw put an extra 
$5,000 in the business, didn’t he?” 

“He sure did, but you seem to forget 
that I’ve been spending that like a 
drunken sailor. When the alteration 
bills are paid there’ll be a hole where 
the $5,000 was.” The young man gave 
a short mirthless laugh. 

“Oh, it isn’t all that much, is it, 
honey?” Judith was snapping her fin- 
gers quietly. 

“Well, figure it out for yourself. The 
new fixtures we put in have run up to 
$4,000, or mighty near it. And then the 
new front, and the alterations inside. 
Gosh, I dread to think of Bijah’s bill.” 

“Seems to me, Eric,” it was Maguire 
who spoke, “that you can just about 
square up everything at present due 
with what you got. That is, you can pay 
up all due accounts payable, the fixtures 
and the bill of your brother-in-law with 
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what you got in the bank and that 
$5,000 of your paw’s. That will leave 
you with accounts receivable and what 
you can take in the next 30 days to meet 
this $11,000 for the gift stuff you 
bought. Unless, of course, you lose 
your discounts. And of course there 
will be the bills for the purchases on 
jewelry what you usually have. It 
looks as if you got a busy time ahead.” 
The accountant started to chuckle, but 
the look on Eric’s face caused an abrupt 
stop. 

Eric did not see Bijah at noon time. 
They decided to work through the day 
and merely have some sandwiches to 
eat while working. It was 10 o’clock 
before Eric and Judith left the store. 
All were worn out—and a bigger day’s 
work ahead of them! 

One other irritating incident occurred 
to add to Eric’s real trouble. He saw 
Elmer Catton looking in the store and 
grinning in a self-satisfied manner as he 
noticed the complete muddle the store 
was in. 

Instead of seeing Judith home, the 
now thoroughly disheartened young 
man called a taxi and sent her home 
while he walked to his brother-in-law’s 
house. He actually dreaded meeting 
that hard-headed and practical plumber 
and telling him the financial state of 
the business. He felt that Bijah would 
never understand how he could have got 
himself in such a jam. That man was 
always making money. While he was 
primarily a plumber he had started a 
small carpenter’s shop, a machine shop, 
and was now branching out into build- 
ing. Eric marveled at the energy and 
aggressiveness displayed by Bijah— 
and he was really nervous as he rang 
the bell of his sister’s house that eve- 
ning at 10 o’clock. 

His sister Susan had already gone to 
bed, but Bijah was smoking a cigar and 
poring over some blueprints. He looked 
up at Eric and with a shrewd glance 
said good naturedly, “Hello, young fel- 
low, come to tell me the grief, hey?” 

“What made you think it was grief?” 
Eric tried to speak in easy tones, but 
not very successfully. 

“You wouldn’t be here, otherwise,” 
the plumber said drily. 

Then Eric told the whole story. When 
he got started he told every detail that 
had any bearing on his present situa- 
tion. In his spirit of self-depreciation 
he even told Bijah about having forgot- 
ten to order the telephone until too late 
to get it in before the opening on Sat- 
urday. And only one day left to get 
everything fixed. He went cold with 
nervousness as he thought of the almost 
hopeless task ahead of him. 

For once Bijah did not exclaim. He 
paced slowly across the room and puffed 
at his cigar. Eric sat there in the si- 
lence feeling more worried than if he 
had heard Bijah’s familiar “for the love 





o’ drain pipes.” But still Bijah paceg 
back and forth smoking and thinking, 

Finally he turned to Eric and said in 
quiet tones, “You are sure in a jam, 
young fellow. How you did it I can't 
think, for you don’t look or talk like a 
fool. Of course I shall have to carry 
my bill for some time, maybe I can get 
P. W. to sell me an interest in the store 
for my bill. But about the fixtures you 
bought, you arranged to pay cash for 
’em, you say?” 

Eric merely nodded, he felt too mis- 
erable to speak. 

“Then you had better try to arrange 
terms. Any fixture company will give 
you a year or 18 months to pay, but 
whether you can get ’em now, depends, 
If you have any trouble, let me know.” 

“T suppose you wouldn’t—” 

“You’re right, I wouldn’t,” snapped 
Bijah. “You got into this mess, and 
you'll have to work out of it. Of course 
if you aren’t capable of doing it, I'll 
have to help you, I suppose.” Bijah’s 
words stung Eric like a whip. 

The plumber sat down and figured 
for a minute or two. Then he said in 
quieter tones, “You really need an extra 
$7,500. I hesitate to advise you too 
much while P. W. is away, but I think 
you had better see Sissons at the bank 
and find out what he’ll do for you. Then 
you can let it wait ’till P. W. comes 
home,” he smiled grimly as he con- 
tinued. “A swell homecoming you've 
got ready for him.” Then the plumber 
burst forth in exasperation. “For the 
love o’ gas pipes, young fellow, why 
didn’t you work out a budget like I told 
you to. You’d never have got into this 
mess if you had figured ahead.” 

“T know I ought to, old timer, but I’ve 
been too busy. You can’t imagine what 
I’ve been up against while Pop’s been 
away.” 

Then Bijah smiled and putting his 
arm around the young man’s neck said, 
“Been a tough break for you, kid. You 
sure have made a mess of things, but 
on the other hand you’ve done some- 
thing. You are in the new store, and 
you’ve shook P. W. out of his rut. I 
figure you’ve both learned a lot. He 
knows that the world is changing and 
that he and other old-time jewelers must 
change with it. And you have more re 
spect for experience, and that ability 
which comes through having been 
through the mill. Now beat it home, 
young fellow and get some rest.” 

Eric felt as though he would like to 
cry, and he was glad to have the friend- 
ship and confidence of such a fine man 
as Bijah Jones. He walked home full 
of determination to make no more mis 
takes, then he stopped dead and said 
“Darn.” He had suddenly recalled that 
he had forgotten to ask Bijah about 
when the alterations had to be com 
menced on the old store. “i 

He took the matter up with Bijah 
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first thing next morning and found to 
his consternation that The Tradewell 
Co. expected Bijah to rush the altera- 
tions so that they could plan to open by 
the middle of July! 

“T’ll tell you what I can do,” Bijah 
finally said. “I'll hold off doing any- 
thing inside the old store until the mid- 
dle of next week, but you’ll have to get 
your stuff all out by Wednesday night.” 

“T’ll do it, somehow, Eric replied, but 
how he could do it he had no idea. He 
gave a deep sigh as he thought of the 
pile of things which had to be done in 
an impossibly short time. 

When Eric got to the store he was 
delighted to see his brother Paul help- 
ing to arrange the jewelry in the new 
cases. 

“Gee, George, but its good to see you 
here. What made you think of it?” 

George looked up and with a quiet 
smile said, “I didn’t, but Bijah tele- 
phoned me at midnight last night that 
you had sent out an S. O. S. for help 

. so there you are.” 

Then everybody concentrated on the 
job of getting things ready for the 
“grand opening” in the morning. At 
four o’clock that afternoon the store be- 
gan to look ship-shape. So much so 
that Eric transferred all the small stuff 
to the basement which still needed a lot 
of attention. Judith had been there all 
day and had distributed the stock in its 


Antique 


counted for as bullion. 


lion ‘prices. 


It is a curious thing that sometimes antiques are sold 
to us with the stipulation that they be destroyed. This 






Such a request is never made; 
faked work never comes to us as “scrap,” that is, at bul- 
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approximate locations. The job of ar- 
ranging it was not such a difficult task. 

“Of course, handsome, we can get the 
place looking fair, but it won’t be ar- 
ranged for real self-selling. However, 
I’ll soon have that done. By this time 
next week, you won’t know that old 
home.” 

“What do you mean by self-selling?” 
Eric asked with interest. 

“It’s an idea we used at the Brent 
Department Store. We figured that gift 
items should be so arranged that cus- 
tomers can almost buy for themselves. 
It’s just the difference between merely 
having the stuff around and having it so 
placed that customers are attracted by 
it. It’s more than being neat, it’s put- 
ting goods together so that they will 
appear more attractive. For instance, 
old “Flatfoot” used to say that you 
could sell more ensemble jewelry if you 
got a lot of all one color together, than 
if you had all colors mixed together. I 
know that when we made a display of 
nothing’ but necklaces we would sell 
them, whereas if we mixed the display 
with other items of costume jewelry we 
didn’t sell anything like so much.” 

“This question of display is some- 
thing I’ve got to get on to. But now, I 
want you to get home early and get a 
good night’s rest ready for tomorrow.” 

For three more hours they all worked 
hard, then at eight o’clock the store had 
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a neat, even if not well ordered appear- 
ance. But Eric would not allow any 
more to be done; he saw that they were 
all worn out and he knew that they had 
another big day ahead of them. The 
advertisement of the “Grand Opening 
of the new, ultra modern and much en- 
larged store of Waterford & Son at 97 
Avery St.” was in the Courier and Eric 
was pleased with its appearance. He 
wished they had offered some special: 
value for the opening but nothing could 
be done now. 


He literally shooed the people out of 
the store, and then insisted on Judith 
having some supper with him. After 
that he put her in a taxi for her home. 

“Good night, my man,” Judith leaned 
forward and kissed him. “Promise me 
that you'll also go right home.” 

And Eric lied like a gentleman. He 
returned to the store and worked over 
the window display which did not please 
him. At 12 o’clock he walked slowly 
home, and as he did so he thought, 
“Well, next Monday I’ve got to find 
something to do about the old stock in 
the other place. And I guess I'll have 
to see old Sissons about a loan. Gosh, 
there’s a lot more to running a jewelry 
store than I dreamed of; and I had the 
nerve to tell Pop that I’d be able to re- 
lieve him of the responsibility.” 


(To be continued) 


Judge It 


But we are still in the aftermath of 


the custom and many—very many—pieces of old silver 


have thin spots as a result of the practice. 


Many fakes are offered by people honestly supposing 
them to be antiques. 


But when we appraise these pieces 








in pure sentiment, of course—objection to treasured 
heirlooms passing into strange hands. 

A lady was willing for us to resell her sugar bowl on 
condition that the engraved name (her grandmother’s) 
be removed. I explained that the name added not only 
interest but value to her piece. Finally I offered her a 
price with the name to stand and a lesser figure if we 
were to remove it. There the matter rests—I have only 
hopes—not the bowl. Incidentally, I will mention that 
this last situation would not have been possible in ear- 
lier days, for it was a general practice with the dealers 
to grind out names of former owners, thus presenting a 
“clean bill of health” to the new purchaser. This is 


as bullion they are invariably taken away—so I ask what 
becomes of them? 

I have never heard of a person taking a piece of the 
sort back to the vendor and meeting with refusal to re- 
fund. 

Possibly the owners quietly, or at times, send these 
things to the auction room to be sold for what they may 
bring, but that is only “passing them on”; they are not 
destroyed. There must be a vast number about some- 
where, for there has been a vast amount of faking. 

I shall have to leave it at that. 


(The End) 





PROVIDENCE 


Information has been filed at the office 
of the Secretary of State that the name 
of the Pyramid Button Co., of this city, 
has been changed to the Pyramid Jewel- 
ry Co. 

The petitioning creditors in the 
involuntary bankruptcy proceedings 
against the Lyons Mfg. Co., filed in the 
United States District Court here are 
as follows: Universal Plate & Wire Co., 
$8,505; John F. Allen & Son, $528; H. 
J. Astle & Co., $51, all of Providence. 


The fire department was called one 
evening recently by the ringing of an 
automatic alarm in the A. T. Wall build- 
ing, 162 Clifford St., occupied by nearly 
12 manufacturing jewelry concerns. It 
was revealed that the excessive heat 
from a boiler set off the sprinkler system 
on the fourth floor and rang the alarm. 
Some damage was caused by water in 
the shop of the General Chain Co. 


Employes of the Kestenman Bros. 
Mfg. Co. held their annual outing at 
Rocky Point on Saturday making the 
trip by special electrics. Luncheon was 
served on arrival after which there was 
a ‘series of field sports and athletic 
games followed by the bake. The judges 
for the sports were Charles Abraham, 
Max Kestenman and Louis Kestenman, 
handsome prizes being awarded the 
winners. 

Three officials of the Gorham Mfg. 
Co., who recently resigned their posi- 
tions, and two of their successors, were 
given a testimonial dinner at the Nar- 
ragansett Hotel one evening recently by 
40 foremen of*the company’s Elmwood 
plant. Robert J. Hill presided as toast- 
master and introduced the former and 
new officials. Former assistant super- 
intendent Carl Whitlinger, former super- 
intendent Thomas E. Conway and for- 
mer production manager C. J. Simeon; 
and Harold Shaw, the new assistant 
superintendent, and Superintendent 
Thomas Singleton, who succeed to their 
respective positions. Speakers during 
the dinner were Toastmaster Hill, 
Thomas E. Docker, Robert Bain, Robert 
Cooper, Aristide Cianfarani, Jerome 
Watrous and the guests of honor. 


The creditors of the E. A. Eddy Ma- 
chine Co. held a meeting last week dur- 
ing which the affairs of the concern were 
discussed at considerable length. The 
assets of the company were given as 
$70,482 and the liabilities $77,766. It 
was stated that a 50 per cent decrease 
in business during the first six months 
of the present year had made it neces- 
sary for the concern to ask for a tempo- 
rary receiver. A committee consisting 
of five of the creditors—D. J. Deasy, Mr. 
Brennan, H. K. Allard, L. V. Morey and 
H. H. Howard—was appointed to confer 
with the stockholders of the company 
with the possibility of effecting a settle- 
ment. 

More than a score of jewelry buyers 
descended upon the manufacturing 
jewelers of this city and vicinity the past 
week, the largest invasion of any time 
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since the spring buying campaign of 
several months ago. Although fully a 
fortnight late, it is the vanguard of the 
army of jewelry buyers who visit here 
four times each year to place orders for 
the succeeding seasons. The present 
buying is for early fall deliveries, and 
the volume of ordering is being closely 
watched as giving some hint as to what 
the manufacturers may expect for the 
holiday business. Many of the buyers 
merely looked at various lines the past 
week but remained over to place their 
orders later. With one or two exceptions 
no large orders were placed but the 
aggregate is felt to be very encouraging. 
Among the buyers who were reported 
here were the following: Mr. Weiler, 
Weiler Bros., St. Louis, Mo.; Mr. Hirsch, 
Bernar Hirsch Co., San Francisco, Cal.; 
Mr. Debauer, Arbuthnot-Stephenson Co., 
Pittsburgh, Pa.; Mr. Weingarten, Fred- 
erick Weingarten Co., San Francisco, 
Cal.; Mr. Jaffry, Gift-Kraft, Inc., New 
York; Mr. Wood, J. F. Wood Co., To- 
ronto, Ont.; Mr. Wertheimer, Wert- 
heimer & Levy, New York; Mr. Cham- 
bers, Link & Chambers, Indianapolis, 
Ind.; Miss Burkenbuhl, Marshall Field 
& Co., Chicago; Mr. Epstein, Import 
Specialties Co., Milwaukee, Wis.; Mr. 
Hirsch, L. Hirsch & Co., Los Angeles, 
Cal.; Mr. Samstag and Mr. Foster, 
Samstag & Hilder Bros., New York; Mr. 
Oppenheimer, Block & Weinfeld, Chi- 
cago; Mr. Heiney, Carson, Pirie Scott 
& Co., Chicago; Mr. Rosenfeld, S. M. R. 
Co., Chicago; Mr. Weisgold, S. H. Block 
Co., Columbus; Mr. Lewis, Sam Lewis 
Co., Detroit, Mich.; Mr. Kaskel, D. 
Lisner & Co., New York. 








ATTLEBOROS 


Harry Hull is chairman of the com- 
mittee in charge of the display of jewel- 
ry which will be a feature of Tercentary 
Week in North Attleboro. All manufac- 
turing jewelers in North Attleboro have 
signified their intention of exhibiting. 

George Maintein, of the Maintein Co., 
has reported to the police that their office 
at 46 Orne St., was broken into one 
night recently and an adding machine 
stolen. Entrance was gained by break- 
ing open a side window. 

Maurice Weiss will handle the new 
line of F. L. Torrey & Co. of this city, 
in the Middle West territory with head- 
quarters at 31 N. State St., Chicago, it 
has been announced by the firm. The 
new line comprises popular priced ladies’ 
goods. 
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The J. F. Sturdy’s Sons Co., Attleborg 
Falls, is enjoying a remarkable businegg 
and during the last few weeks has added 
more than 100 employes to its payrglj, 
Orders are reported as coming in gp 
rapidly that there is some doubt about 
the firm closing its factory this yeg, 
for the usual annual vacation period, 


Hilmar N. Orup, formerly part owner 
of the Attleboro Tool Co., died last week 
in Gothenburg, Sweden, while on a toy 
through that country with his wife 
While connected with the local concer 
he introduced numerous labor Saving 
devices and was noted as an expert tool 
maker especially for jewelry manufac. 
turing purposes. 

Albert S. Ingraham, of the A. §, In. 
graham Co., manufacturing jeweler, re. 
turned to his home late one evening re. 
cently frightening away thieves who had 
ransacked the premises, and were about 
ready to decamp with a quantity of prop. 
erty. The intruders escaped taking a 
considerable amount of jewelry with 
them. 

Five buses and 25 machines, carrying 
employes of the L. G. Balfour Co., pro 
ceeded from the factory on County St. 
Saturday morning to Rocky Point, some 
20 miles down the west side of Narra- 
gansett Bay, where the firm had elected 
to hold its annual outing. An attractive 
program had been arranged which was 
not concluded until the evening when 
dancing was enjoyed. Bathing, a clan- 
bake, field sports and athletic games and 
the amusements offered at the resort 
were among the many features that 
made the party a success. 








ROCHESTER 


A warning against a tall, well dressed 
young man with a suave tongue who 
presents apparently authentic pay checks 
from a well known New York and Chi- 
cago firm was broadcast to retail jewel- 
ers last week by E. J. and Russell Scheer, 
retailers, 259 Main St. E., in the wake 
of receiving a worthless draft for $100 
from the stranger. The man represents 
himself as being chief appraiser of the 
firm. At Scheers’ he took $45 in stock 
and $55 in change. He is about six feet 
tall, dark and 30 years old. Police are 
seeking him in connection with a number 
of other deals in Rochester. 

Taking the whole day off, members 
of the staff of the Metal Arts (o, 
Rochester’s largest jewelry manufac 
turers, held their annual outing at 
Spring Brook Inn, Caledonia, last Satur 
day. The usual baseball game between 
married and single men was staged i 
the morning. After dinner a program 
of sports was run off. The arrange 
ments committee was headed by Charles 
Jack, an officer of the firm. He was 
assisted by William Kern, sports; Helen 
Simon, publicity; Francis Michel, pt 
gram; Ernest Barber, finance; Ro 
Wheeler, transportation; William Walt 
Harry Barnard and Irwin Dumer, sports 
judges. 
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Newark, N. J., Concern Introduces 
New Cigarette Case 


The J. E. Mergott Co., manufacturer 
of handbag frames and metal novelties 
for over 40 years, Newark, N. J., has 
recently added to its products “Hold-a- 
Pak” a modern cigarette case. 

This new case completely encloses a 
package of cigarettes and when a button 
on the side is pressed, the top flies open 
making available all the cigarettes. The 
lowest priced model is made of nickel 
silver and is handsomely engraved. The 
color model comes in four different 
shades that blend with the nickel silver 
finish. 

The Mergott concern states that the 
“Hold-a-Pak” has national distribution 
and is advertised in the Saturday Eve- 
ning Post. Broadsides, window display 
cards and other advertising material are 
furnished to dealers to tie up with the 
national advertising. 

* * * 


Dominick & Haff Announce New 
Sterling Silver Pattern 


Recognizing the swing in modern art 
from over-decoration and gaudy adorn- 
ment to that of strict refinement of line 
and the absence of anything contributed 
for “effect” Dominick & Haff have just 
announced the creation of a new sterling 
pattern embodying the latter features, to 
be known as “Contempora.” The design 
Is a creation of Eliel Searinen, eminent 
Finnish designer and architect. 

First announcement of the new pat- 
tern was made to the salesmen of the 
firm at their sales convention held the 
latter part of last month. The very 
name “Contempora” it is pointed out by 
the concern, signifies the refinement, ap- 
Propriateness and beauty of the best in 
genuinely contemporary art. 


* * * 
A Novel Key Container 


The “Yank-Key-Doodl” key container, 
a comparatively new item on the market, 
8 being introduced in the jewelry trade 
by F. Settle, distributor, 214 E. 51st St., 
New York. In shape and size this key 
holder resembles a pocket knife and is 
made of phosphorus bronze and is plated. 
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This container is cleverly constructed 
and comes in three sizes. The smallest 
size holds from one to four keys while 
the larger sizes have maximum capacities 
of six and eight keys. The construction 
of the holder allows the keys to be readily 
inserted or removed, but will not permit 
a key to become detached unintentionally. 
Another feature of this container is that 
the keys are firmly pressed together and 
will not rattle. As they are inexpensive 
the manufacturer believes they are suit- 
able items for gift departments in jewelry 


stores, 
ok + * 


The “Noblesse” a New Oneida Com- 
munity Design 


An outstanding expression of the mod- 
ern spirit has just been produced by the 
designers for the Oneida Community. 
This new design is to be known as the 
“Noblesse.” 

The motiff of the “Noblesse” is the 
dynamic line—the stream line of the 
motor car or the speedboat—the upward 
thrusting line of the skyscraper. The 
designers have taken this line and used 
it in repetition to accentuate the upward 
movement of the spoon, fork or knife 
handle, from its base to its end. The 
treatment of the lines carries the eye 
upward to the point where, at the tip 
of the handle, the harmonious beauty of 
the lines themselves flower as a small 
cartouche, achieving an effective com- 


pletion. 
* * * 


Latest Ronson Lighter Patterned 
After Old War Weapon 


One of the most unusual table lighters 
ever seen on the market has just been 
introduced by the Art Metal Works, 
Newark, N. J. The lighter is a perfect 
globe of chromium, a little smaller than 
a billiard ball, with the Ronson lighter 
mechanism projecting from the top. It 
will be marketed as “Rondelight, Jr.” 

The design for this newest Ronson 
creation emanated from the British gren- 
ade of 30 years ago. One of the features 
of this new lighter is that no matter how 
it is picked up it is always in a position 
for easy lighting. It is weighted at the 
bottom and always stands upright. 
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Conklin Pen Co. Will Launch School 
Opening Advertising Campaign 
Next Month 


According to the Conklin Pen Co., the 
greatest school opening advertising cam- 
paign ever launched by the concern will 
commence late in August and continue 
through until October. On the advertis- 
ing schedule are Collier’s and 16 other 
popular magazines, all of which will 
carry full page, four color Conklin ad- 
vertisements. 


In addition the concern will publish 
several advertisements in approximately 
150 of the leading newspapers, while the 
college papers of about 100 of the largest 
universities will be utilized during the 
first weeks of the new college year. All 
these advertisements will feature the new 
Conklin items designed for the school 
opening. 


* * * 


Marathon Watch Co. Goes on the Air 


The Marathon Watch Co., 37-39 
Maiden Lane, New York, is now broad- 
casting the correct time three times daily 
including Sundays over Stations WBBC 
and WCGU. In addition to this, the 
company is holding a weekly contest at 
the conclusion of which a lady’s and 
gentleman’s wrist watch is awarded to 
the winners. Listeners to the Marathon 
programs may obtain the conditions on 
which this contest may be entered by 
writing to the company’s office, or to 
the stations from which the announce- 
ments are made. In this manner a list 
of prospective customers for the retail- 
er’s use in the different localities is made 
obtainable. 


Each week, awards to winners are 
made in a retail jewelry store in one 
of the metropolitan or suburban dis- 
tricts, and such stores receive free pub- 
licity over the air three times daily for 
one week. The winners of the contests. 
are also announced for one week after 
the prizes have been awarded thus bring- 
ing the jeweler’s name on the air for a 
total of two weeks, giving his address 
and the date of the conclusion of the con- 
test. 
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We actually recover 
every grain of value 


from sweeps, polishings, filled cases, plated 
scrap, obsolete yellow gold mountings, etc., , 
“We donot and pay highest market price always, be- ew td 
employ cause we use the refined metal. for ony 


traveling 
THOMAS J. 


DEE, SCO. 


55 E.WASHINGTON ST. CHICAGO 





HOOVER 
would like 


to serve you 


Standard Golds 


Hoover White Gold for all needs 


*| and Hoover White 
a Gold Solders ACr as to color, kar- 


: at or working qualities. 
Hoover Special Al- They are all guaranteed. You 


loys ... Hoover Re- can always depend on them. 
fining Service. i S.S. White 


7 us with a trial White Gold, Platinum Solders, 
ad Gold Solders, Alloys for White, 


order and see how Green and Yellow Golds. 
pleased you will be. Always reliable 


THE S.S. WHITE DENTAL MFG. CO. ( 
Industrial Division 
152 West 42d St. New York, N.Y. 


Established in 1844 Member of J. B. of T. 


A F geeky ‘ 
“lo West Tuppe St te cae SEND US YOUR NEXT 
GOLDEN RULE REFINERS. AND SINCE 1912 LOT OF SCRAP METAL - 














Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold "ARTHUR T. HAQSTOZ 


JAMES H. DEDERICK’S SONS, Inc. T. B. HAGSTOZ & SON 


Gold and Silver Sheet and Wire GOLD, SILVER and PLATINUM 


Also Silver Solder Refiners and Assayers 








TREET NEW YORK 
44 GOLD STR 709 Sansom Street, Philadelphia 











The Hoke-. 


Ideal for the repair bench. Fine for 


PRACTICAL COURSE IN ADJUSTING 
white gold, silver, platinum, novelties, 


etc. Sold b lose t t : 
che eo can be done close to . Price $1 50 


Ask for circular J.C. 


hes Vive 22 Mbany Street ON JEWELERS PUBLISHING CORPORATION, 
@ THOKE INC. NewYork city iy D 239 West 39th St. New York 
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(Continued from the issue of July 10) 


Fig. 70 shows a constant force and 
constant unlocking resistance escape- 
ment by Vérité described in R. C. for 
1864. A lever o’ P N pivoted at P locks 
the star wheel M which is on the fourth 
An arm E pivoted at g 


wheel arbor. 





FIG. 70 


Constant force escapement by Vérité in which 
arm E delivers impulse and then unlocks 


rewinder 


performs two functions, one to give im- 
pulse to the pendulum and to unlock N. 
The pendulum A is pivoted at B and 
carries on a prolongation upward a 
roller free to turn. A pin perpendicular 
to the arm E projects from the end 
behind the spear head end of H. This 
pin holds up the end of the lever E 
when H is in the position shown. If H 
18 moved to the left as in the case of an 
arm of the star wheel striking k the 
lever E falls and the perpendicular pin 
Strikes on the roller at the top of the 
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Development of the Escapement 


By PAUL M. CHAMBERLAIN, M. E. 


pendulum and forces the pendulum to 
one side giving impulse to it and after 
so doing continues to fall still lower 
hitting O’ and unlocking N releasing the 
star wheel which starts to rotate and 
by one of its pin teeth lifts E by the 
beak s and just before coming to rest 
strikes k and starts a new impulse. The 


CIRCULAR 








which the passing spring is absent. 





B carries also an impulse pallet f and a 
discharge pallet c at different levels. 
The discharge pallet is shown acting on 
d this pressure is transmitted through 
o and is unlocking the detent pallet n 
from the tooth s. The escape wheel 
freed will give impulse on f by the tooth 
g. When c shall have made its excursion 





FIG. 71 
Early form of pivoted detent escapement in 


See ref- 


erence 18, vol. 6 


drawing should be read with especial 
attention to the fact that the lever o’ P N 
moves as one piece pivoted at P and not 
at O’ as might be suggested by the dot 
at o’ which should not be there. The 
star wheel carries also a wind fly to 
moderate its motion to synchronize with 
the pendulum. The letters 1, 0, and r 
represent banking or stop pins. 

Fig. 71 shows an escapement of un- 
known origin before 1800 communicated 
to R. C. for 1864 by M. de Monvel. The 
balance staff which carries the balance 


it passes on its return pressing d o free- 
ly. The circle at t is not a banking 
pin and should not be there. The spiral 
springs are of course to return the bell 
crank members to the locking position. 
The plan of the escapement is perfectly 
workable but involves much work in the 
extra piece d t o and added inertia to 
be overcome, all of which is to take the 
place of the simple gold spring of the 
Earnshaw escapement. 


(To be continued) 
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You’d Want These 
Benches If You 
Could Only See 


Cost Less ~ Them 
Than You’d 
Expect 








Practical men pro- 
nounce them perfect 


LEIMAN BROS. JEWELERS WORK BENCHES 


ONE—TWO—THREE AND FOUR MAN SIZES 


LEIMAN BROS., Ine. 151 CHRISTIE ST., NEWARK, N. J. 


New York Salesrooms, 23 Walker St. 
MAKERS OF GOOD MACHINERY FOR 40 YEARS 
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NEW YORK’S NEWEST » V EDDING — 


THE CHANGEABLE RING 














A beavtiful combination of the single 


cimole, revolving consbredtion —tastantay 
adjustable for numerous occasions. Pat. 
U. S. A. 


1 | Kf Ay ae 
| | +. nf Se row = ond guard ring with = Various 
NEW! MODERN! LUXURIOUS! RPO sei uno otort Setire "nang 
e e Cas *< 
ee 


1000 Rooms—1000 Baths 


\ sa 
i i Overlays g/) Baguette-Like 
Each epee with both private bath and Old gold wedding rings, cov- Sfp |. The only ring that mounts 


i i ered with the Klass & Com- Bg Spe any size and number of 
shower, CIRCULATING ice water, servidor | pany platinum or 18 K. 7m Mage round diamonds SQUARE. 








white gold shells — guaran- pete ay It meets the present demand 
teed to be the original ring =A ate for baguette wedding rings 
A D | O | N E V EF RY nt O O M ceceived with inside engrav- at the price of a_ regular 
ing and stamping’ unde- wedding band. Pat. U. S. A. 
stroyed. 
KLASS & CO. 


: Manufacturing Jewelers 
Platinum Mountings, Wedding Rings 
ILY and a Orders. i — 
49 MAIDEN LANE Tel. John 5892 NEW YORK 
=xxxe) 

















SINGLE $3.00 $3.50 $4 4 
Pearls 


. 99 
— oe ee Dames SIT WITH Us om 


In the theatre, shops and business centers 


At the disposal of The Buyers from the 
Jewelry trade. 


NEW HOTEL 5 large centrally located offices 
Perfect light 


VI CTO RIAL | rainns sone ons stisty comminion bai 


BOURDIER-GUIOT-LOVEGROVE of PARIS 
7th Avenue at 5ist Street, New York Phone: Trinite 33.66 45 Rue de Chateaudun 


— 


ROY MOULTON, Manager’ Telephone Circle 8500 
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United States Patents 


DESIGNS 
Issue of July 8, 1930 


$1,521. SPOON OR SIMILAR ARTICLE. 
LEesLIB A. BROWN, Meriden, Conn., as- 
signor to International Silver Co., Meri- 
den, Conn. Filed April 8, 1929. Ser. 
30,797. Term of patent 14 years. 


“| | = 




















_ The ornamental design for a spoon or sim- 
ilar article, as shown. 


$1,544. FINGER RING. NorMAN C. Levy, 
New York. Filed April 11, 1930. Ser. 
35,214. Term of patent 14 years. 

’ 





The ornamental design for a finger ring, 
as shown. 
$1,548. METALLIC FABRIC FOR JEWEL- 
R HENRY MILLER, Newark, N. J., as- 
signor to W. C. Edge Jewelry Co., 
Newark, N. J. Filed Dec. 7, 1928. Ser. 
29,151. Term of patent 7 years. 


‘ 


taihe ornamental design for metallic fabric 
Jewelry, as shown and described. 
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81,563. NECK CHAIN. ALEXANDER WEINER, 
Providence, R. I. 
Ser. 32,677. 


Filed Sept. 6, 1929. 
Term of patent 14 years. 





The ornamental design for a neck chain, 
as shown. 


United States Trade-Marks 
Issue of July 8, 1930 


The following trade-marks are published in 
compliance with Section 6 of the Act of Feb. 
20, 1905, as amended March 2, 1907. Notice 
of opposition must be filed within 30 days of 
this application. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision in 
Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 301,104. HAMILTON WATCH Co., Lan- 
caster, Pa. Filed May 23, 1930. 
For Watches. 
Claims use since May 9, 1930. 
Ser. 301,105. HAMILTON WaTcH Co., Lan- 


easter, Pa. 


INVAREL 


For Watches and Hairsprings. 
Claims use since May 9, 1930. 


Ser. 296,404. Le GRAND S. ELEeBASH, Selma 
and Montgomery, Ala.; Jackson, Miss. ; 
Roanoke, Va.; and Atlanta, Ga. Filed 
Feb. 24, 1930. 


e Gran 


Filed May 23, 1930. 


For Jewelry for Personal Wear, Not In- 
cluding Watches. 
Claims use since Nov. 16, 1928. 
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Trade Mark Registrations Granted 
Issue of July 8, 1930 


272,412. 
TIME Mrc. Co., Chicago. 


ELECTRIC CLOCKS. ELECTRO- 
Filed March 


10, 1930. Ser. 297,066. Published April 
29, 1930. 
272,413. ELECTRIC CLOCKS.  ELEctTRo- 


TIME Mrc. Co., Chicago. Filed March 
By ito. Ser. 207,065. Published April 


Trade-Mark Registrations Renewed 
Issue of June 10, 1930 


79,089. CLOCKS. Registered Aug. 2, 1910. 
THE WESTERN CLOCK Mre. Co. Renewed 
Aug. 2, 1930, to Western Clock Co., Peru, 
Tll., assignee. 


79,494. WATCHCASES AND WATCH 
MOVEMENTS. Registered Sept. 13, 
1910. ILnLIno1is WatcH Case Co., Elgin, 
Ill. Renewed Sept. 13, 1930. 

79,676. WATCHCASES AND WATCH 
MOVEMENTS. Registered Sept. 27, 
1910. Ittrnois WatcuH Case Co., Elgin 
Ill., a Corporation of Illinois. Renewed 
Sept. 27, 1930. 


Trade-Mark Registrations Not Subject to 
Opposition 
Issue of June 10, 1930 


271,581. S. Lazarus & Sons, Chicago. 
June 15, 1929. Ser. 285,632. 


© e 


Claims use since April 15, 1929. 


Filed 


271,594. WEIDLICH STERLING Spoon Co., 
Bridgeport, Conn. Filed March 15, 1929. 
Ser. 280,814. 


9 irginia, fterling 


For Silverware—Namely, Hollow Ware and 
Flatware. 
Claims use since March 6, 1929. 





271,598. ENGGASS JEWELRY Co., doing busi- 
ness as Webster Watch Co., Detroit, 
ng Filed April 15, 1930. Ser. 


WEBSTER WATCH COMPANY 


For Watches. 
Claims use since January, 1929. 


271,599. 
ness as Claremore Watch Co., 
Mich. Filed April 15, 1930. 
298,889. 


EnoecGass JEWELRY Co., doing busi- 
Detroit, 
Ser. 


CLAREMORE WATCH COMPANY: ' 


For Watches. 
Claims use since January, 1929. 
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United States Patents 


Issue of July 15, 1930 


1,770,462. WATCH-FASTENING DEVICE. 
PIERRE LEON CONTREAU, Paris, France. 
Filed July 1, 1929. Ser. 375,110, and in 
Luxemburg July 5, 1928. 2 claims. 

A watch-fastening device of the type de- 
scribed comprising a U-shaped member 
adapted to be secured to the upper part of 
the watch and overlap the upper edge of a 
pocket flap, a pivotally mounted plate carried 
by the free extremity of said U-shaped mem- 





ber said plate being of sufficient length to 
form an easel of said watch when moved to 
an inclined position and means carried by 
said plate for pressing said flap against said 
watch when said plate is moved to a position 
against said flap, said last mentioned means 
being adapted to engage said watch when 
removed from said pocket and said plate is 
placed in inclined position. 


1,770,533. METHOD OF FORMING 
JEWELRY CASES AND SIMILAR CON- 
TAINERS. JoHn M. 
assignor to F. H. Noble & Co., Chicago. 
Filed Jan. 26, 1928. Ser. 249,537. 8 
claims. 

The method of forming a box body member 
for a jewelry case or the like which comprises 
the operations of forming a sheet metal blank, 


@ 


bending the edges of said blank downwardly 
to form outer walls, punching the inter- 
mediate part of said blank to form an pening 
surrounded by inwardly directed flanges, an 
bending said flanges to form inner walls hav- 
ing supporting flanges extending inwardly 
therefrom. 


1,770,534. SHEET-METAL BOX. Joun M. 
SHIELDs, Chicago, assignor to F. H. 
Noble & Co., Chicago. Original applica- 
tion filed Jan. 26, 1928. Ser. 249,537. 
Divided and this application filed June 
20, 1929. Ser. 372,260. 7 claims. 


A case for jewelry and the like including 
a lower frame structure of sheet metal hav- 
ing surrounding outer walls united at their 


upper edges with downwardly extending in- 
ner walls provided with inwardly directed 
flanges, a cover of flexible material applied 
to said walls, and a jewelry tray supported 
by said flanges. 


1,770,677. ELECTRIC CLOCK. Lewis J. 
STERN, New York, assignor to Sterling 
Clock Co., Ine. iled April 18, 1924. 
Ser. 707,321. 10 claims. 

An electric clock having two spaced apart 
but rigidly connected plates, clock movement 


gears and arbors positioned between and 
carried by said plates, a main arbor extend- 
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ing through the front plate with clock hands 
operated thereby, a ratchet positioned at the 
back side of the rear plate and connected to 
operate the clock, front and rear frame plate 
members, means for securing said first two 
plates with their clock movement gears to 
said front plate, said first two plates and said 
movement gears being freely removable as 
an assembled unitary structure from the 
other clock parts upon release of said secur- 
ing means, means securing the front frame 
plate rigidly to the said rear frame plate, 
and an electro-magnetic device for actuating 
said ratchet to operate the clock, said electro- 
magnetic device being located between said 
frame plates and secured to one thereof, and 
a clock dial carried by said front frame plate 
and in front thereof, said rear frame plate 
forming a part of a removable casing extend- 
around said other plates, clock movement and 
electro-magnetic device. 


1,770,820. ASTRONOMICAL CLOCK, 
NICHOLAS TOMASEVICH, Cleveland, Ohio. 
Filed April 2, 1927. Ser. 180,550. 11 
claims. 

In an apparatus including a hollow casing 
having a rotatably mounted structure, a bent 
arm projecting upwardly from said structure, 


VOU Sag 7 
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f 
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clock mechanism carried interiorly by said 
support for rotating said structure, a planet- 
carrying shaft having opposite ends rotatably 
mounted on said structure and arm re- 
spectively, and mechanism comprising an in- 
ternal gear within said support and gearing 
connecting said internal gear and shatt 
whereby the rotation of said structure pro- 
duces rotation of said shaft. 


1,770,874. HOROLOGICAL LAMP. JosrePpH 
H. Brown, New York. Filed April 29, 
1930. Ser. 448,186. 3 claims. 


In a clock lamp, the combination, with 
clockwork mechanism having an upwardly 
projected time shaft; of a hollow lamp stand 
housing said mechanism; a light bulb socket 
supported by the stand; electrical connections 
to said socket passing through the hollow 
stand, said socket being fixed on the stand 
so that said connections may be fixed from 
their points of connection with said socket 
to their points of emergence from the stand; 
a vertical shade shaft manually upwardly 


endwisely removable from the stand for com- 
plete separation at will therefrom; means for 
frictionally coupling the lower end of ‘the 
shade shaft to said time shaft to be rotated 
thereby; a shade having time interval cali- 
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brations; an always-accessible, releasable 
connection mounting said shade on said shade 
shaft to cause the shade to be rotated with 
the shade shaft and by said clockwork 
mechanism; said coupling means includ 
overlapping parts of the shade shaft and gaiq 
time shaft so arranged that upward removal] 
of the shade shaft as aforesaid disconnects 
the two shafts. 


DESIGNS 
Issue of July 15, 1930 


81,569, SPOON OR SIMILAR ARTICLE, 
GROSVENOR, N. ALLEN, Oneida, and Ln. 
LIAN V. M. HELANDER, a Falls, 
N. Y., assignors to Oneida Community, 
Ltd., Oneida, N Filed May 8, 1930, 
Ser. 35,546. Term of patent 14 years, 








The ornamental design for a spoon or 
similar article as shown and described. 


81,574. CRYSTAL PENDANT. Josep G, 
FISHER, Newark, N. J. Filed a 
1930. Ser. 35,465. Term of patent 3 
years. 


The ornamental design for a crystal pend- 
ant, as shown. 


81,607. STICK PIN. Fenix B. VoLimay, 
New York. Filed July 24, 1929. Ser 
32,187. Term of patent 14 years. ) 


The ornamental design for a stick pin, a 
shown and described. 


81,608. STICK PIN. Fertrx B. Vo. 
New York. Filed July 24, 1929, 
32,188. Term of patent 14 years. 


MAN, 
Ser. 





The ornamental design for a stick pin, #) 
shown and described. ‘ 





